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UK GDP down 0.1% in March 2022 (ONS latest monthly) CPI inflation rises to 9% in April 2022 (ONS latest monthly) UK vacancy numbers grow, but at a slower rate

➢ Gross Domestic Product (GDP) contracted by 0.1% in March 2022, 
following no growth in February 2022. Monthly GDP is now 1.2% 
above its pre -Coronavirus (COVID-19) pandemic levels (Feb 2020).

➢ Services contracted by 0.2% in March – the main contributor to 
March’s fall in GDP. This was driven by declines in wholesale and 
retail trade, while human health and social work activities recorded 
growth.

➢ Production also contracted 0.2% (driven by falls in manufacturing 
and electricity/gas/steam/air conditioning supply), though this was 
partially offset by 1.7% growth in Construction.

➢ Annual inflation rate in the UK jumped to 9% in April, the highest
level since 1982, prompted by rising prices for electricity, gas and
other fuels, motor fuels and second-hand cars.

➢ Latest figures compare with a rate of 7% in March. The biggest
upward pressure came from cost of housing and utilities (19.2% vs
7.7%), following the increase in the cap on energy prices.

➢ Electricity prices rose 53.5%, gas 95.5% and liquid fuels 113.9%. Cost
of transport also continued to increase (13.5% vs 13.4%), with
average petrol prices reaching a record of 161.8 pence per litre in
April, compared with 125.5 pence per litre a year earlier.

➢ The number of job vacancies in February to April 2022 rose to a
new record of 1,295,000; an increase of 33,700 from the previous
quarter and increase of 499,300 from levels in January-March 2020.

➢ In February to April 2022 the quarterly rate of growth fell for the
ninth consecutive period; but remains positive at 2.7%. However,
the number of vacancies is larger than the number unemployed.

➢ The ratio of total number of vacancies to every 100 employee jobs
in the economy also reached a record high of 4.3 in February to
April 2022, with 11 of 18 industry sectors displaying record ratios.

1. ECONOMIC CONTEXT AND SURVEY HEADLINES

2

The GC Situation Report May 2022 contains leading economic data from both national and local sources. This month’s survey report findings are based on 338 surveys completed with firms (almost all in Greater
Manchester), between the 2nd May and 6th June 2022. A supporting data annex provides intelligence for all firms, alongside the headlines for each local authority within Greater Manchester.

Economic context: UK Purchasing Managers Indices all remain (just) in growth territory but also show a weakening in rates of new work. The indices also show that business confidence has fallen across manufacturing,
services, and construction sectors, to levels seen in March / April 2020. Consumers face some of the biggest hits to living standards in 40-50 years of comparable records. Consumer confidence and spending are down
(retail sales declined 1.1% in May vs same time last year). The latest ONS/Adzuna data on vacancies shows that growth rates in new postings are falling, however the volume of vacancies is now larger than the number
of people unemployed, and the ratio of vacancies to employee jobs in the economy is at its highest level on record (average Feb to the end of Apr 2022).

GC survey headlines: Firms remain confident about the year ahead. Whilst the proportion expecting sales to increase in the year ahead fell slightly by three percentage points, the proportion expecting profits to
increase rose slightly by two percentage points. Investment intentions remain strong, with small increases in the proportion of firms looking to increase spending on workforce development, product/service
innovation, and digital transformation. The main areas of concern/impact are rising costs, supply chain issues, and falling sales, with a slight rise in the proportion of firms reporting challenging cashflow issues (17% vs
14% last month) driven by micro-sized firms reporting an increase in this risk. The main pressing challenges and business support needs focus on growing domestic markets/sales, addressing innovation and workforce
development and managing finances. Just under a third of firms are recruiting staff, with the main labour shortages reported in technical back-office roles.

This report is produced by a cross organisational team, with input and support from Growth Company, Business Growth Hub, MIDAS, Trade North West, Marketing Manchester & CityCo / Manchester BID, and the GMCA research team. 
For more information on the business survey, please contact: Sabirah.Chowdhury@growthco.uk or refer to the main survey website : https://www.businessgrowthhub.com/coronavirus/business-survey
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The S&P Global/CIPS Manufacturing PMI The S&P Global/CIPS Service PMI The S&P Global/CIPS Construction PMI

➢ S&P Global/CIPS flash UK Manufacturing PMI decreased to 54.6 in
May 2022 from 55.8 in April. This represents the slowest growth in
factory activity since October 2021.

➢ May saw the weakest increase in new work for 16 months, affected by
supply chain issues, subdued client confidence and signs of economic
slowdown. Export orders declined for the eighth time in the past 9
months due to Brexit difficulties, transportation delays, shipping
disruption and the war in Ukraine.

➢ Outlook is mixed - 55% of manufacturers expect output to rise over the
coming year, yet confidence dropped to a 17-month low, weighed
down by fears of a possible global recession, rising cost pressures and
stretched supply chains.

➢ S&P Global/ CIPS UK Services PMI decreased to 51.8 in May 2022
compared to 58.9 in April. This is the slowest growth in services activity
since February 2021.

➢ Businesses are reporting that economic and geopolitical uncertainty
have contributed to a slowdown in client demand, though businesses in
the travel, leisure and events sector reported strong growth conditions
as a result of recovery from pandemic restrictions.

➢ Business expectations of companies in the service sector fell to the
lowest levels since March 2020.

➢ The S&P Global/ CIPS UK Construction PMI (preliminary score) fell to a
four-month low of 56.4 in May from 58.2 in April 2022. The slowing
growth has been attributed to a loss of momentum in residential
building, with housing activity at its weakest in two years.

➢ Commercial work eased to a lesser extent but remains strong, followed
by civil engineering. Although high demand remains for constructors,
clients remain hesitant amid an uncertain economic outlook .

➢ Housebuilders are the most impacted by consumer confidence in the
construction sector, with residential developers easing development
due to the slowing economy and rising mortgage costs. Higher
borrowing costs and increased inflationary pressures are likely to
continue to slow down growth over the next 12 months.

➢ Retail sales volumes rose by 1.4% in April 2022 following a fall of 1.2% in March 2022 (revised from a fall of 1.4%); sales volumes were 4.1% above their pre-coronavirus (COVID-19) February 2020 levels. 
Looking more broadly, in the three months to April 2022, sales volumes fell by 0.3% when compared with the previous three months; this continues the downward trend since summer 2021. Food store sales 
volumes rose by 2.8% in April 2022, mostly because of higher spending on alcohol and tobacco in supermarkets; supermarket food sales were broadly unchanged.

➢ Non-store retailing sales volumes, which are predominantly sales from online-only retailers, rose by 3.7% in April 2022 led by stronger clothing sales. Automotive fuel sales volumes rose by 1.4% in April 2022 
following a fall of 4.2% in March when record increases in petrol prices impacted sales. Non-food stores sales volumes fell by 0.6% in April 2022 because of falls in other non-food stores (negative 3.3%) and 
household goods stores (negative 0.5%) such as furniture stores. The proportion of retail sales online rose to 27.0% in April 2022 from 25.9% in March and remains substantially higher than the 19.9% in 
February 2020 before the coronavirus pandemic.

1. ECONOMIC CONTEXT – SECTORS
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GROWTH, BUSINESS CONFIDENCE AND INVESTMENT MAIN IMPACTS AND FINANCIAL RESILIENCE BUSINESS CHALLENGES AND SUPPORT NEEDS

➢ The GC Business Confidence Index (GC-BCI), a ranking of how 
confident businesses are on their growth prospects for the year 
ahead, currently stands at 7.5 out of 10, same as last month, and 
slightly below the 7.6 recorded the same time last year.

➢ Sales and profits. 27% (vs 30% previously) of firms reported that 
they experienced an increase in sales in the last month, and 67% 
expect profits to increase (vs 65%, and similar to that seen in 
Jan/Feb 2022), whilst just 2% (same as last month) expect profits to 
decrease. Green Tech / Low Carbon, Engineering, Creative, Digital, 
and Technology, and Retail and Wholesale were the sectors most 
likely to expect profits to rise.

➢ Investment. 50% (vs 42%) of firms expect to increase Capex spend 
in the year ahead. 58% (vs 54%) of firms expect to increase their 
allocation towards investing in workforce development and skills, 
innovation (53% vs 45%), and digital transformation (50% vs 45%).

➢ Impacts. The main impacts facing firms are rising costs (25% vs 28% 
previously), minor supply chain issues (22% vs 28%), decreased sales 
(22% vs 25%), and business travel to visit clients (16% vs 14%).

➢ Sales. The proportion of firms reporting decreased sales shows 
variation by sector, and was most prevalent in Hospitality, Tourism, 
and Sport, and Logistics.

➢ Cash reserves. 74% (vs 68%) of firms report that they have cash 
reserves to last over 6 months. This represents one of the strongest 
positions recorded in the last 2 years.

➢ Cashflow. 17% (vs 14%) of firms said they had cashflow problems 
(30% at the same time last year). Firms are still more likely to report 
cashflow risks in Tourism / Hospitality / Leisure

➢ Micro-size firms (<10 employees) were nearly twice as SMEs (10-
249 FTEs) to report cashflow problems. Just 2% of firms said they 
had problems with late payments.

➢ The main pressing challenges facing business are: access to new 
domestic sales opportunities (56% vs 56% previously), developing 
business model and plans (37% vs 46%), managing overall business 
finances (39% vs 43%), recruitment, workforce and skills 
development (36% vs 34%), and developing new product / service 
innovation (40% vs 34%).

➢ The main areas of future support include business planning (42% vs 
46%), workforce development (37% vs 33%), sales & marketing 
(35% vs 33%), financial advice (28% vs 34%), and innovation (28% vs 
25%). 28% (vs 31%) of firms are looking for support on managing 
their environmental impact.

➢ Brexit. 52% (54% previously) of firms said the impact of transition 
and exit from EU had a ‘neutral’ impact, whereas 24% (vs 19%) said 
‘negative’, 20% (vs 22%) ‘unsure’, 5% (vs 5%) said ‘positive’ 
overall. 30% (vs 26%) of firms undertaking overseas trade said they 
were looking to expand in current markets.

EMPLOYMENT AND SKILLS INSOLVENCY RISK PULSE QUESTON: RETURN TO THE USUAL WORKPLACE

➢ Recruitment. 30% (vs 33% previously) of firms are currently 
recruiting new staff, and 45% (vs 55%) said they had difficulties 
recruiting for specific occupations. The main occupational groups 
recruiting are back-office support roles (58% vs 48%), customer 
facing/sales (33% vs 36%), and managerial jobs (15% vs 14%).

➢ Workforce skill gaps. 44% (vs 49%) of firms said that their 
workforce skills are only ‘partly’ at the correct level to meet 
business plan objectives for the year ahead.

➢ Workforce development. 58% (vs 54%) of firms said they are 
looking to increase investment in workforce development in the 
next 12 months, 30% (same as last month) said they thought 
investment levels would remain the same, and 13% (vs 15%) were 
unsure.

➢ Redundancy risk. Just 2% (vs 4%) of firms said they were in the 
process of considering making redundancies – mostly in back-office 
administrative / technical occupations, and customer facing roles.

➢ The number of registered company insolvencies in April 2022 was 
1,991. More than double the number registered in the same month 
in the previous year (925 in April 2021), and 39% higher than the 
number registered three years previously (pre-pandemic; 1,429 in 
April 2019).

➢ In April 2022 there were 1,777 Creditors’ Voluntary Liquidations, 
more than double the number in April 2021 and 74% higher than 
April 2019. Numbers for other types of company insolvencies, such 
as compulsory liquidations, are lower than before the pandemic, 
although there were three times as many compulsory liquidations in 
April 2022 vs April 2021, and the number of administrations was 
51% higher than a year ago.

➢ Insolvency risk (GM). Data for May shows that 12.1% (11.9% last 
month*) of businesses with 10+ employees have a risk rating, cf. 
11.5% nationally (11.5% last month*). Levels in GM are up 2 
percentage points vs the level pre-covid (April 2020), compared 
with 2 percentage points nationally). *note data correction.

➢ Return to workplaces. 62% (vs 61% previously, and 55% in Feb.) of 
firms have indicated that they will have all staff back into the office 
in the year ahead, with a further 10% (vs 13%) stating that there will 
be a gradual shift to hybrid working, and 4% (vs 5%) saying there has 
been a largescale shift to working from home, and 24% (v 21%) 
unsure.

➢ Main challenges reported by firms when returning staff back into 
the workplace include implementing social distancing, introduction 
of agile working practices, introducing suitable hygiene measures, 
finding alternative suppliers, and challenges in consulting all staff 
about company plans.

➢ Main positive impacts of remote working were cited as, an increase 
in staff productivity, staff reducing commuting time, and the ability 
to give more attention to work-life issues / balance. The main 
negative risks were cited as work-life boundaries, challenges to 
promote knowledge sharing, and social isolation.

2. LOCAL BUSINESS SURVEY DATA
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Last months survey results shown as comparator 
figures – typically following this months results
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Decreased Sales (Red line = 3 week moving average) Increased sales

Rising costs Late payments
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Percentage reporting minor supply chain issues (blue), major issues (green) Aggregate confidence index – 1 low confidence, 10 high confidence

Percentage of respondents stating cash reserves can sustain periods of time Percentage reporting cashflow problems
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3. GROWTH COMPANY - SUPPORT ACTIVITIES
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The Growth Company continues to proactively undertake a range of activities to engage and support businesses. 
Developments over the last week are set out below, alongside business enquiry data.

Theme Activities

Business 
Enquiry Data

➢ To date, the Growth Hub has seen more than 42,502 enquiries, including 20,513 calls and over 4,669 COVID-19 related issues logged. We have seen a significant increase in enquiry
levels, evidenced by an average of 436 enquiries per week compared to 376 in the last reporting period, and 427 before that.

➢ This increase can be in part attributed to the Start-Up Visions paid social media campaign, which tallies with the overall trend in increased social media/email/website enquiries, making
up 69% of total enquiries in this period.

➢ Again, COVID-19 enquiry volumes have decreased with only 2 received between 28th April – 25th May 2022. This in comparison to 5 total enquiries in the previous reporting period.

Website 
Traffic

➢ To date, there have been 1,188,133 visitors to the Business Growth Hub website with 30,034 unique visitors engaging with the site between 28th April – 25th May 2022.

➢ Coronavirus pages – The pages have seen by over 328,537 visitors and recent data shows that that 1,745 unique visitors engaged with the site between 28th April – 25th May 2022.

EU Transition
Stats

➢ The EU Transition webpages received 25 page views, with all 25 as unique page views between 28th April – 25th May 2022. There were no social media posts within that time.

Employ GM 
Website

➢ The Employ GM website has now seen 23,663 visitors, a significant increase of 666 since the last report. 
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GM TOURISM INDUSTRY ECONOMIC RECOVERY GROUP POLICY / RESEARCH / CAMPAIGNS TOURISM ALLIANCE – REVIEW OF QUEEN’S SPEECH

Meeting headlines for May 2022

➢ Manchester Airport. Across the group passenger levels are 3 
times more than at the beginning of the year, in January 2022 
levels were 1.4m and in April this had increased to 4.6m. To put 
into context growth like this is normally seen over a number of 
years rather than months.

➢ In Manchester, from April, passenger numbers were between 
83% and 88% of 2019 figures and 95% of these waited in security 
for fewer than 30mins. Manchester Airport is expecting another 
increase in passenger numbers from May half term and into June 
and expect numbers to be at 90% of 2019 figures. In terms of 
staffing by the end of May 200 new recruits will have started and 
recruitment remains the priority.

➢ At the end of April, the Airport launched a new campaign 
targeting passenger preparation to refamiliarize passengers with 
the rules, campaign was called Take Time, Take Care, Take Flight 
and can be seen across Airport Social Channels, website and in 
terminals.

➢ TfGM. For the 28 days ending the 15th May across GM all modes 
of transport were up 8% (1% below 2019 figs) and public 
transport was up 14% (19% below 2019 figs). Travel into the 
regional centre is 74% overall of 2019 levels. Weekdays travel 
into the regional centre is at 68% of 2019 figures and weekend 
travel is 81% of 2019 figures with Saturdays being the busiest 
days on the tram.

➢ On the rail network weekdays customer numbers are at 85,000 
and weekends at 100,000; this is consistent with the national 
picture. There are still issues on rail with reliability and 
punctuality with Transpennine at 90% and Northern at 74%. 
There are still staffing issues due to sickness with the pandemic 
still having a residual impact. Trend for leisure travel is up but 
this is less consistent with commuter travel.

➢ Visits to Museums. DCMS has released the latest data on visitor 
numbers to the national museums and galleries. The figures 
cover Q1 2022 so they include the height of the Omicron variant 
but the figures for March when restrictions ended show that 
visitor numbers at that stage were still down on March 
2019 (1.94m visitors vs 4.5m visitors). It is noticeable that the 
attractions outside London are faring better, which probably 
reflects London’s higher dependence on overseas visitors.

➢ Public Transport Use. According to the Department for 
Transport national rails figures are at 75% of pre-covid levels and 
bus travel is 80% - 85%. Rail travel numbers have sat at 75% of 
pre-covid levels since the beginning of March which suggests 
that the recent Great British Rail Sale had little impact on rail 
use.

➢ Participation Survey. DCMS released its survey on Friday which 
covers the period Oct – Dec 2021, the survey found that over 
half (55%) of adults took a holiday in England in the previous 
12months. Of these, 44% spent 3 to 6 nights away. 43% of adults 
said that they visited museums, galleries, heritage or cultural 
sites or events while they were away.

➢ Adults aged 75 and over, those living in London, adults with a 
long-standing limiting illness or disability, belonging to a non-
white ethnic group, social housing dwellers, and those living in 
the most deprived deciles were less likely to take a holiday in 
England in the last 12 months.

Marketing Manchester Campaigns Impact

➢ Reach. 35.8m across all channels.

➢ Good to Go Standard. 434 businesses across GM have signed up 
to date.

➢ Tourism and Hospitality Support Hub. 26,145 visitors to the site, 
with industry updates and Talent Hub the most viewed pages.

➢ Draft Protect Duty Bill. Establishes a new requirement 
framework which requires those in control of certain public 
locations and venues to consider the threat from terrorism and 
implement appropriate and proportionate mitigation measures.

➢ Brexit Freedoms Bill. Creates powers to strengthen the ability to 
amend, repeal or replace the large amounts of retained EU law 
by reducing the need to always use primary legislation to do so. 
The bill removes the supremacy of retained EU law as it applies 
in the UK. It also clarifies the status of retained EU law within 
domestic UK Law to reflect the fact that many of the EU laws 
became law without full scrutiny in the UK Parliament

➢ Non-Domestic Rating Bill. Shortening the business rates re-
evaluation cycle from five to three years from 2023 and 
improving the valuation accuracy and timeliness in a shorter 
revaluation cycle through new duties on ratepayer, with 
measures to support compliance.. It also provides a new 100% 
rates relief for low carbon heat networks.

➢ Transport Bill. This will create the Great British Railways, which 
aims to improve passengers and freight services. It will also 
enable the installation of more electric vehicle charge points 
throughout the UK. This is part of the transition away from new 
petrol and diesel car and van sales by 2030 and building public 
confidence to switch to zero emission vehicles

➢ Draft Digital Markets. Competition and Consumer Bill. Updates 
and simplifies regulations for package travel, so more businesses 
comply with the law, non-flight packages are better protected, 
and the quality of information and guidance is improved. It also 
updates consumer law to prohibit commissioning fake reviews.

➢ Levelling Up and Regeneration Bill. New powers for local 
authorities to bring empty premises back into use and instigate 
rental auctions of vacant commercial properties in town centres 
and on hight streets.

4. TOURISM, HOSPITALITY, LEISURE
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THEME ANNOUNCEMENT / ISSUE

Most vulnerable 
households receive £1,200 
of help with cost of living

➢ 26th May, the government announced a package of support for vulnerable households due to the rising cost of living. Around 8 million households across the UK will receive support of at least £1,200 
this year. The new package includes a one-off payment of £650 to low—income households on Universal Credit, Tax Credits, Pension Credit and legacy benefits and separate one-off payments of 
£300 to pensioner households and £150 to individuals receiving disability benefits. The government also announced that the energy bills discount due to come in from October will be doubled from 
£200 to £400, while the requirement to pay it back will be removed. <Link>

HMRC urges businesses to 
move to new customs IT 
platform

➢ 30th May, HMRC announced that it is urging businesses to move to the new customs IT platform in order to continue trading. The Customs Declaration Service supports making import and export 
declarations when moving goods into and out of the UK, it replaces the Customs Handling of Import and Export Freight (CHIEF) system. The CHIEF system is closing for import declarations after 30 
September 2022. After 31 March 2023, the ability to make exports declarations will end and the CHIEF service will close. <Link>

UKRI R&D allocations 
were announced 

➢ 14th March 2022 the Department for Business, Energy & Industrial Strategy (BEIS) allocated a research and development (R&D) budget of over £25 billion to UK Research and Innovation (UKRI) for the 
for the financial years 2022-2023 to 2024-2025. UKRI’s allocations will also underpin the organisation’s first 5-year strategy: UKRI strategy 2022 to 2027: transforming tomorrow together published in 
March this year. This Strategy sets out UKRI’s long-term high-level priorities to deliver their vision for the UK research and innovation system. <Link>

Environment Agency sets 
out roadmap for flood and 
climate-resilient nation

➢ The Environment Agency (EA) has launched a roadmap setting out practical actions to be taken over the next four years to tackle the growing threat of flooding from rivers, the sea, and surface water 
as well as coastal erosion. It directly supports the implementation of the £5.2 billion capital investment programme which will better protect properties from flooding and coastal erosion by 2027. The 
Environment Agency will be delivering the Roadmap with partners including local authorities, local drainage boards, farmers, environmental groups, infrastructure providers and the insurance sector. 
<Link>

High energy usage 
businesses to benefit from 
further government 
support

➢ On 29th April, the government announced that the Energy Intensive Industries compensation scheme will be extended for 3 years and its budget more than doubled. The scheme provides businesses 
with relief for the costs of the UK Emissions Trading Scheme (ETS) and Carbon Price Support mechanism in their electricity bills, recognising that UK industrial electricity prices are higher than those of 
other countries. The scheme will now also provide support for companies that manufacture batteries for electric vehicles, supporting the UK’s drive to greener technologies. <Link>

UK Shared Prosperity 
Fund investment plans 
and technical notes 
updated

➢ UK Shared Prosperity Fund. Published on April 13th (updated 13th of May) contains ‘Supporting Local Business’ as one of three policy priorities and is central to delivery of the Levelling Up White Paper 
and its core missions. It is part of the replacement for European Structural Funds, including ERDF and ESF. Local authorities across the UK have received funding allocations (including the GMCA in 
Greater Manchester) via a formula and they are currently developing Investment Plans setting out local priorities with submissions from June 30th to through to August 1st 2022. <Link>

UK 4-day week work trials 
begin (BBC)

➢ Thousands of UK workers are starting a four-day week trial from 6th June. About 70 companies are taking part in what is thought to be the world's biggest pilot scheme into the working pattern over 
the next six months. The experiment has been organised by a group campaigning for a shorter working week, but for no loss in wages. During the trial, employees will get 100% pay for 80% of the 
hours they would usually work, with the aim of being more productive. Academics from Oxford and Cambridge universities, as well experts at Boston College in the US, will manage the experiment in 
partnership with the think tank Autonomy.. <Link>

https://www.gov.uk/government/news/millions-of-most-vulnerable-households-will-receive-1200-of-help-with-cost-of-living
https://www.gov.uk/government/news/hmrc-urges-businesses-to-move-to-new-customs-it-platform-now-to-continue-trading
https://www.ukri.org/publications/ukri-strategy-2022-to-2027/
https://www.gov.uk/government/publications/beis-research-and-development-rd-partner-organisation-allocation-2022-to-2025
https://www.gov.uk/government/news/environment-agency-sets-out-roadmap-for-more-flood-and-climate-resilient-nation
https://www.gov.uk/government/news/high-energy-usage-businesses-to-benefit-from-further-government-support
https://www.gov.uk/government/collections/new-levelling-up-and-community-investments
https://www.bbc.co.uk/news/business-61570021
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LOW CARBON, ENVIRONMENTAL GOODS AND SERVICES – SPECIFIC RESPONSES FROM LCEGS FIRMS (N=39)
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LOW CARBON, ENVIRONMENTAL GOODS AND SERVICES – SPECIFIC RESPONSES FROM LCEGS FIRMS (N=39)
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Local Authority Bolton Bury Manchester Oldham Rochdale Salford Stockport Tameside Trafford Wigan GM %

Business Travel to Visit Clients 10.9% 30.4% 21.9% 7.1% 5.4% 13.3% 16.9% 8.7% 24.4% 6.2% 16.8%

Business Travel to Visit Suppliers 9.1% 14.3% 8.4% 7.1% 2.7% 8.0% 10.8% 6.5% 15.4% 6.2% 9.1%

Cashflow Issues 7.3% 8.9% 15.8% 21.4% 18.9% 20.0% 13.8% 15.2% 7.7% 15.4% 14.4%

Decreased Sales 25.5% 17.9% 20.9% 19.0% 24.3% 30.7% 26.2% 26.1% 30.8% 16.9% 23.6%

Fall in International Trade 0.0% 0.0% 2.8% 4.8% 10.8% 2.7% 1.5% 0.0% 2.6% 0.0% 2.3%

Increased Sales 20.0% 37.5% 26.5% 16.7% 24.3% 25.3% 35.4% 28.3% 29.5% 24.6% 27.1%

Late Payments by Customers/Suppliers 0.0% 1.8% 1.4% 2.4% 2.7% 2.7% 4.6% 10.9% 3.8% 3.1% 2.9%

Other Impact (Positive or Negative) 10.9% 14.3% 9.8% 16.7% 13.5% 5.3% 10.8% 2.2% 9.0% 9.2% 9.8%

Rising Costs 29.1% 28.6% 17.2% 35.7% 37.8% 37.3% 15.4% 41.3% 21.8% 38.5% 26.8%

Staff in Isolation 9.1% 7.1% 7.4% 2.4% 8.1% 4.0% 4.6% 10.9% 6.4% 6.2% 6.7%

Supply Chain Major Issue 3.6% 8.9% 3.3% 14.3% 10.8% 8.0% 6.2% 8.7% 3.8% 9.2% 6.4%

Supply Chain Minor Issue 34.5% 30.4% 17.2% 16.7% 37.8% 20.0% 20.0% 34.8% 33.3% 33.8% 25.3%

Suspended Business Investment 5.5% 10.7% 7.9% 9.5% 5.4% 1.3% 3.1% 2.2% 1.3% 3.1% 5.3%

Overall Impact. Negative High 1.8% 3.6% 3.7% 4.8% 2.7% 0.0% 0.0% 4.3% 1.3% 3.1% 2.6%

Overall Impact. Negative Medium 16.4% 7.1% 15.3% 16.7% 13.5% 9.3% 12.3% 17.4% 26.9% 12.3% 15.0%

Overall Impact. Negative Low 41.8% 44.6% 41.9% 50.0% 56.8% 42.7% 49.2% 47.8% 34.6% 47.7% 44.1%

Overall Impact. Positive overall 16.4% 32.1% 22.8% 21.4% 18.9% 33.3% 27.7% 21.7% 23.1% 20.0% 24.0%

Overall Impact. Don’t know / unsure / no response 23.6% 12.5% 16.3% 7.1% 8.1% 14.7% 10.8% 8.7% 14.1% 16.9% 14.3%

Respondents n= 55 56 215 42 37 75 65 46 78 65 734
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Local Authority Bolton Bury Manchester Oldham Rochdale Salford Stockport Tameside Trafford Wigan GM %

Cash reserves. < 1 Month 1.8% - 0.9% 2.4% - 1.3% - - - - 0.7%

Cash reserves. 1 up to 3 months 1.8% 7.1% 4.2% 2.4% 2.7% 6.7% 7.7% 2.2% 1.3% 4.6% 4.2%

Cash reserves. 3 up to 6 months 10.9% 5.4% 9.3% 19.0% 8.1% 13.3% 10.8% 17.4% 9.0% 12.3% 10.9%

Cash reserves. More than 6 months 65.5% 80.4% 75.3% 59.5% 70.3% 65.3% 70.8% 71.7% 78.2% 58.5% 71.0%

Cash reserves. Unsure 20.0% 7.1% 10.2% 16.7% 18.9% 13.3% 10.8% 8.7% 11.5% 24.6% 13.2%

Redundancy. Yes have made, and plan to make more 1.8% 0.0% 1.4% 0.0% 0.0% 0.0% 0.0% 4.3% 0.0% 0.0% 0.8%

Not yet, currently actively considering redundancies 0.0% 0.0% 1.4% 0.0% 13.5% 4.0% 1.5% 0.0% 0.0% 0.0% 1.6%

Yes have made redundancies (no more planned) 9.1% 7.1% 4.2% 9.5% 13.5% 1.3% 3.1% 6.5% 6.4% 4.6% 5.6%

No, and not planning on any redundancies at all 89.1% 92.9% 93.0% 90.5% 73.0% 94.7% 95.4% 89.1% 93.6% 95.4% 92.0%

Challenge. Adopting digital technology/transformation 18.2% 26.8% 18.1% 14.3% 27.0% 13.3% 20.0% 23.9% 25.6% 21.5% 20.2%

Challenge. Developing new products or service innovation 32.7% 35.7% 33.5% 42.9% 45.9% 34.7% 35.4% 23.9% 30.8% 38.5% 34.6%

Challenge. Developing business models/bus planning 40.0% 35.7% 39.5% 54.8% 37.8% 49.3% 40.0% 32.6% 38.5% 32.3% 39.9%

Challenge. Access to domestic markets /new sales 58.2% 48.2% 54.4% 54.8% 51.4% 57.3% 56.9% 43.5% 60.3% 63.1% 55.3%

Challenge. Access to international markets/new sales 5.5% 10.7% 14.0% 14.3% 16.2% 16.0% 4.6% 6.5% 11.5% 6.2% 11.2%

Challenge. Managing the overall finances of your business 45.5% 37.5% 32.6% 40.5% 37.8% 41.3% 44.6% 47.8% 35.9% 41.5% 38.7%

Challenge. Unsure/Refused 36.4% 19.6% 20.0% 19.0% 16.2% 18.7% 26.2% 26.1% 21.8% 21.5% 22.1%

Challenge. Workforce general an/or specific skills 29.1% 53.6% 37.2% 40.5% 35.1% 33.3% 24.6% 47.8% 33.3% 40.0% 36.9%

Challenge. Workforce management and leadership skills 30.9% 30.4% 27.4% 19.0% 13.5% 20.0% 32.3% 30.4% 28.2% 30.8% 27.0%

Respondents n=    55 56 215 42 37 75 65 46 78 65 734
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Local Authority Bolton Bury Manchester Oldham Rochdale Salford Stockport Tameside Trafford Wigan GM %

Positive impacts. Don't Know 25.5% 16.1% 9.8% 16.7% 13.5% 12.0% 20.0% 19.6% 17.9% 16.9% 15.3%

Positive impacts. Improvements to Products/Services 20.0% 44.6% 21.4% 31.0% 8.1% 21.3% 23.1% 15.2% 16.7% 16.9% 21.8%

Positive impacts. Increase in customers/new customers 25.5% 48.2% 36.3% 26.2% 24.3% 40.0% 38.5% 21.7% 29.5% 29.2% 33.5%

Positive impacts. Increased Digitisation 12.7% 12.5% 18.1% 14.3% 21.6% 14.7% 18.5% 8.7% 23.1% 15.4% 16.6%

Positive impacts. Increased Productivity 12.7% 28.6% 13.0% 14.3% 13.5% 18.7% 10.8% 21.7% 10.3% 21.5% 15.7%

Positive impacts. New products/services introduced 20.0% 21.4% 24.2% 31.0% 13.5% 25.3% 26.2% 19.6% 15.4% 13.8% 21.7%

Positive impacts. Other 1.8% 3.6% 5.6% 4.8% 0.0% 1.3% 4.6% 0.0% 5.1% 1.5% 3.5%

Business Confidence – next 12 months (1 low – 10 high) 7.1 7.9 7.6 7.6 7.0 7.6 7.6 6.8 7.4 7.4 7.5

Respondents n=    55 56 215 42 37 75 65 46 78 65 734

Local Authority Bolton Bury Manchester Oldham Rochdale Salford Stockport Tameside Trafford Wigan GM %

GM Business Profile % 9.9% 7.5% 22.1% 6.8% 6.4% 10.2% 11.3% 5.9% 11.2% 8.7% 100%

Monthly % 7.8% 7.8% 31.2% 6.8% 4.9% 7.1% 9.7% 6.8% 8.1% 9.7% 100%

Quarterly % 7.5% 7.6% 29.3% 5.7% 5.0% 10.2% 8.9% 6.3% 10.6% 8.9% 100%

Monthly Responses 24 24 96 21 15 22 30 21 25 30 308

Quarterly Responses 55 56 215 42 37 75 65 46 78 65 734
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Size / Sector (as identified by the business)
C = Confidential, response 6 or less

Greater Manchester Bolton Bury Manchester Oldham Rochdale Salford Stockport Tameside Trafford Wigan

Size-band (employees) count percent percent percent percent percent percent percent percent percent percent percent

‘0’ employment to 9 (MICRO) 155 50% 37.5% 45.8% 57.3% 42.9% 26.7% 50.0% 63.3% 42.9% 52.0% 50.0%

10 to 49 (SMALL) 83 27% 29.2% 37.5% 19.8% 38.1% 53.3% 27.3% 13.3% 33.3% 20.0% 33.3%

50 to 249 (MEDIUM) 36 12% 25.0% 12.5% 13.5% 4.8% 13.3% 9.1% 10.0% 14.3% 4.0% 6.7%

250+ (LARGE) 11 4% 8.3% - 4.2% 4.8% 6.7% 4.5% 3.3% - 4.0% -

UNKNOWN 23 7% 0.0% 4.2% 5.2% 9.5% 0.0% 9.1% 10.0% 9.5% 20.0% 10.0%

TOTAL (excluding surveys from outside Gtr Manchester) 308 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

AGRICULTURE, FORESTRY, AND FISHING - - - - - - - - - - - -

BUSINESS, FINANCIAL, AND PROFESSIONAL SERVICES 65 21% 29% 13% 31% 5% - 23% 33% 10% 16% 10%

CONSTRUCTION 26 8% 4% 4% 6% 5% - 14% 3% 10% 20% 20%

CREATIVE, DIGITAL, AND TECHNOLOGY 53 17% 17% 8% 25% 14% - 18% 17% - 24% 17%

EDUCATION C 2% - - 3% - - - 3% 5% - -

ENGINEERING 8 3% - 4% 1% 5% 13% 5% 3% - - 3%

GREEN TECHNOLOGIES & SERVICES (LCEGS) C 1% - - 1% - - - 3% - - 3%

HEALTH & SOCIAL CARE C 2% 8% - 1% - - 5% 3% - - 3%

HOSPITALITY, TOURISM, & SPORT 18 6% 13% - 8% 5% - - 7% - 8% 7%

LOGISTICS C 2% - 4% 2% 5% - - - - - 3%

MANUFACTURING 62 20% 25% 29% 8% 43% 67% 18% 7% 48% 12% 10%

LIFE SCIENCES C 2% - - 4% 5% - - - 5% - -

RETAIL & WHOLESALE 34 11% - 17% 7% 10% 13% 18% 17% 10% 12% 17%

OTHER / UNKNOWN 17 6% 4% 21% 1% 5% 7% 0% 3% 14% 8% 7%

TOTAL (excluding surveys from outside Gtr Manchester) 308 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%


