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UK GDP up 0.8% in January 2022 (ONS) CPI inflation rises to 6.2% in February 2022 (ONS) UK vacancy numbers rise, but at a slowing rate (Adzuna)

➢ UK GDP is now 0.8% above its pre-coronavirus level. It expanded by 
0.8% m-o-m in January of 2022, rebounding from a 0.2% fall in the 
previous month - when the Omicron variant of the coronavirus and 
restrictions had a more significant impact and output in consumer-
facing service fell by 3%. (Note latest UK GDP data)

➢ Growth in January – according to the ONS - was the strongest in 7 
months, beating market forecasts of a 0.2% expansion. All sectors 
posted gains: services up 0.8%, production 0.7%, construction 1.1%. 

➢ Output in consumer-facing services grew by 1.7% in the month, mainly 
driven by a 6.8% increase in food and beverage activities, while all 
other services saw growth (0.6%).  (Next ONS update April 11th).

➢ Annual inflation rate in the UK increased to 6.2% in February of 2022 
from 5.5% in January and above market forecasts of 5.9%. It is the 
highest inflation rate since March of 1992, as rising cost of energy and 
food continues to squeeze the living standards.

➢ The biggest price increases came from transport (11.5% vs 11.3% in 
January); furniture and household equipment (9.1% vs 8.4%); clothing 
(8.9% vs 6.3%); housing and utilities (7.2% vs 7.1%) namely electricity, 
gas and fuels, owner occupiers’ housing costs; and food (5.1% vs 4.3%). 

➢ On a monthly basis, consumer prices jumped 0.8%, the biggest 
increase since 2011, and reversing from a 0.1% drop in January.

➢ The most recent ONS Labour Force Survey estimates for winter 2021 
show continued recovery in the labour market, with a quarterly 
increase in the employment rate and a decrease in unemployment rate. 
However, UK economic inactivity has increased slightly on the quarter. 
Redundancy rates stand at 2.4 per population n9aged 16+). They are 
highest in Wales (4.5%) lowest in the North West  of England (0.7%).

➢ Growth in UK vacancy numbers slows. On 04 April there were 1.3m 
live job ads in the UK. Whilst the growth in vacancy numbers has been 
slowing, this represents a 38.5% year-on-year change. Currently there 
are 52,600 live job ads in Greater Manchester, compared to 42,400 job 
ads at the same week in 2021. Most ads are for IT, and sales positions. 

1. ECONOMIC CONTEXT AND SURVEY HEADLINES
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The GC Situation Report March 2022 contains leading economic data from both national and local work. This month’s survey report findings are based on 324 surveys completed with firms (mostly in
Greater Manchester) between the 04th March and 4th of April 2022. A supporting data annex provides intelligence for all firms, alongside the headlines for each local authority within Greater Manchester.

Summary. Rising inflation, cost pressures, and supply chain risks continue to put pressure on business profitability and bottom line of firms taking part in the survey. The overriding sentiment is one of
uncertainty combined with business resilience. UK PMIs remain in positive territory, especially manufacturing (despite energy and supply problems). Economists suggest there will be a slow recovery
across the UK and headwinds from energy costs, food costs, supply chain disruption and political uncertainty. The important thing for the coming months will be to evaluate whether these risks are starting
to affect business confidence and longer-term investment sentiment.

The main current pressing challenges facing business in Greater Manchester are access to new domestic sales opportunities, recruitment, workforce and skills development, developing business model
and business plans, addressing new product / service innovation, and managing business finances. These challenges are reflected in the business support needs highlighted by the survey and include
support for business planning, workforce development, sales & marketing, and financial advice. Whilst there are no immediate cliff edges in any data series, the continuing fall month-on-month in the
proportion of firms with 6 months or more cash reserves is an indication of the economic headwinds ahead.

This report is produced by a cross organisational team, with input and support from Growth Company, Business Growth Hub, MIDAS, Trade North West, Marketing Manchester & CityCo / Manchester BID, and the GMCA research team. 
For more information on the business survey, please contact: Sabirah.Chowdhury@growthco.uk or refer to the main survey website : https://www.businessgrowthhub.com/coronavirus/business-survey



The IHS Markit/CIPS UK Manufacturing PMI – growth slows The IHS Markit/CIPS UK Services PMI – rise continues The IHS Markit/CIPS UK Construction PMI – rise continues

➢ The S&P Global/CIPS UK Manufacturing PMI was revised slightly 
lower to 55.2 in March, pointing to the lowest growth in factory 
activity since February of 2021.

➢ Output and new orders both expanded at reduced rates, while 
new export business contracted for the 2nd successive month.

➢ Manufacturers indicated that ongoing supply shortages, greater 
caution among clients, escalating inflationary pressures and 
geopolitical tensions had all hampered the upturn.

➢ There were slower upturns in both stocks of purchases and 
employment and a lessening in the extent to which average 
supplier lead times were lengthening.

➢ At the same time, input prices rose for the twenty-eighth 
consecutive month, with the rate of increase hitting a three-
month high. Finally, business confidence fell to a 14-month low.

➢ The S&P Global UK Services PMI increased to 61 in March of 
2022 from 60.5 in February. The latest reading pointed to the 
fastest expansion in the services sector in nine months, amid the 
further reopening of the economy from COVID-19 containment.

➢ There were reports that the return to offices and customer 
events had boosted business activity in the service economy, 
alongside pent-up demand for travel, leisure and entertainment.

➢ New orders and employment also increased sharply. However, 
inflationary pressures were stronger reflected in a sharp 
acceleration in output charge inflation as businesses sought to 
pass on unprecedented rises in their operating expenses.

➢ Finally, the business outlook darkened as concerns over Russia's 
invasion exacerbated existing worries over soaring prices, supply 
chains and slowing economic growth.

➢ The IHS Markit/CIPS UK Construction PMI registered 59.1 in 
February, up from 56.3 in January to signal the strongest rise in 
output since mid-2021.

➢ The headline index has now posted above the neutral 50.0 
threshold in each of the last 13 months.

➢ Building companies commented on the strongest rise in output 
amid stronger client confidence and new projects commencing.

➢ Construction companies continued to report widespread supply 
constraints and rapidly increasing input costs, though the rate of 
inflation in the latter was the least severe for 11 months.

➢ However, ongoing disruption dampened the year-ahead outlook 
for activity, with confidence at the lowest since January 2021.

➢ The British Chamber of Commerce Quarterly Economic Survey (QES) for Q1 2022 shows inflationary pressures on firms reaching levels never previously recorded in its 33-year history. Almost two-thirds (62%) 
of firms in the survey expect to raise prices, the majority (77%) cite inflation as the main risk, and indicators for cashflow weakened in Q1 as the cost of doing business rose sharply. 

➢ The results from Greater Manchester Chamber of Commerce's Quarterly Economic Survey for Q1 2022 shows that GM's economy continued to bounce back from the impact of Covid. Domestic demand 
improved relative to both the previous quarter and the same quarter last year (Q1 2021) for all three sector groups - manufacturing, construction and services improved. Businesses reported healthy order 
books, which could sustain activity in Q2/Q3.  The Chamber's GM-Index was 32.3 in Q1 2021, which is in the same range it has been for four quarters in a row meaning there is no further evident expansion 
after the bounce back from the economic risks of Covid-19. Cash positions have weakened also in Q1, and although customer demand has recovered, many businesses report that they are struggling with 
sustaining cash balances, which is in turn constraining business investment.

1. UK ECONOMIC CONTEXT – SECTORS AND OTHER BUSINESS INTELLIGENCE
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GROWTH, BUSINESS CONFIDENCE AND INVESTMENT MAIN IMPACTS AND FINANCIAL RESILIENCE BUSINESS CHALLENGES AND SUPPORT NEEDS

➢ The GC Business Confidence Index (GC-BCI) a ranking of how 
confident businesses are on their growth prospects for the year 
ahead - currently stands at 7.3 out of 10, up slightly from 7.2 last 
month, and similar to the 7.2 recorded the same time last year.

➢ Sales and profits. 26.5% (vs 22% previously) of firms reported 
that they experienced an increase in sales in the last month, and 
60% (down from 65%, 69% in January) expect profits to increase, 
whilst just 5% (vs 4%) expect profits to decrease. Green Tech / 
Low Carbon, Engineering, and Hospitality, Tourism, and Sports 
services were the sectors most likely to expect profits to rise.

➢ Investment. 45% (vs 44%) of firms expect to increase Capex 
spend in the year ahead. 52% (vs 54%) of firms expect to 
increase their allocation towards investing in workforce 
development and skills, innovation (48% vs 53%), and digital 
transformation (41% vs 43%).

➢ Impacts. The main impacts facing firms are minor supply chain 
issues (26% vs 27% previously), rising costs (25% vs 27%), 
decreased sales (22% vs 26%), and business travel (20% vs 27%).

➢ Falling sales. The proportion of firms reporting decreased sales 
shows variation by sector, and was most prevalent in Hospitality, 
Tourism, and Sport, Education, and Business, Financial, and 
Professional services.

➢ Cash reserves. 66% (vs 69%) of firms report that they have cash 
reserves to last over 6 months. Despite the fall month on month 
this still represents one of the strongest positions recorded by 
the survey in the last 2 years.

➢ Cashflow. 15% (vs 18%) of firms said they had cashflow 
problems (25% at the same time last year). Firms are still more 
likely to report cashflow risks in the Tourism / Hospitality / 
Leisure sectors. Micro-size firms (<10 employees) were twice as 
likely as SMEs (10-249 FTEs) to report cashflow problems.

➢ The main current pressing challenges facing business are: access 
to new domestic sales opportunities (60% vs 61% previously), 
recruitment, workforce and skills development (41% vs 39%), 
developing business model and plans (36% vs 40%, addressing 
new product / service innovation (34% vs 39%), and managing 
business finances (33% vs 36).

➢ The main areas of future support identified include business 
planning (36% vs 38%), workforce skills (32% vs 36%), sales & 
marketing (26% vs 32%), and financial advice (24% vs 29%).

➢ Environmental impact. 30% (vs 32%) of firms are looking to 
develop a plan to minimise their environmental impact; and 
42% of firms said they were confident they knew where to find 
the right support to address these plans.

➢ Brexit. 49% (no change) of firms said the impact of transition 
and exit from EU had a ‘neutral’ impact, whereas 19% (vs 26%) 
said ‘negative’, 28% (vs 22%) ‘unsure’, 4% said ‘positive’ overall.

EMPLOYMENT AND SKILLS INSOLVENCY RISK PULSE QUESTON: RETURN TO THE USUAL WORKPLACE

➢ Recruitment. 30% (vs 31% previously) of firms are currently 
recruiting new staff, and 40% said they had difficulties recruiting 
for specific occupations (see separate GC skills survey report). 
The main occupational groups recruiting are back-office support 
roles (41%), customer facing/sales (34%), and managerial (13%).

➢ Workforce skill gaps. 50% (vs 49%) of firms said that their 
workforce skills are only ‘partly’ at the correct level to meet 
business plan objectives for the year ahead.

➢ Workforce development. 52% (vs 54%) of firms said they are 
looking to increase investment in workforce development in the 
next 12 months, 32% (vs 30%) said they thought investment 
levels would remain the same, and 15% were unsure.

➢ Redundancy risk. Just 1% (vs 2%) of firms said they were in the 
process of considering making redundancies – mostly in back-
office administrative and technical occupations.

➢ Company insolvencies. The number of registered company 
insolvencies in January 2022 was 1,560: More than double the 
number registered in the same month in the previous year (758 
in January 2021), and similar to the number registered two years 
previously (pre-pandemic; 1,508 in January 2020).

➢ Creditors’ Voluntary Liquidations. In January 2022 there were 
1,358 CVLs more than double the number in January 2021, and 
34% higher than in January 2020. Numbers for other types of 
company insolvencies, such as compulsory liquidations, remained 
lower than before the pandemic. (Source: Insolvency Office).

➢ Insolvency risk (GM). Data for March shows that 11.9% (vs 
11.3% in February) of businesses with 10+ employees have a risk 
rating, cf. 11.5% nationally (vs 11.2%). Levels in GM are up 1.8 
percentage points vs the level pre-covid (April 2020), compared 
with +2 percentage points nationally). (Source: RedFlagAlert)

➢ Return to workplaces. 62% (vs 55% previously) of firms have 
indicated that they will have all staff back into the office in the 
year ahead, with a further 11% (vs 14%) stating that there will be 
a gradual shift to hybrid working, and 5% (vs 6%) saying there has 
been a largescale shift to working from home, and 21% unsure.

➢ Main challenges reported by firms when returning staff back into 
the workplace include implementing social distancing, 
introduction of agile working practices, finding alternative 
suppliers, introducing suitable hygiene measures, and challenges 
in consulting all staff about future company plans.

➢ Main positive impacts of remote working were cited as, an 
increase in staff productivity, staff reducing commuting time, and 
the ability to give more attention to work-life issues / balance. 
The main negative risks were cited as challenges to promote 
knowledge sharing, work-life boundaries, and social isolation.

2. LOCAL BUSINESS SURVEY DATA
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Last months survey results shown as comparator 
figures – typically following this months results



2. MAIN GC SURVEY TIMESERIES - IMPACTS
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Decreased Sales (Red line = 3 week moving average) Increased sales

Rising costs Late payments



2. MAIN GC SURVEY TIMESERIES - IMPACTS
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Percentage reporting minor supply chain issues (blue), major issues (green) Aggregate confidence index – 1 low confidence, 10 high confidence

Percentage of respondents stating cash reserves can sustain periods of time Percentage reporting cashflow problems



3. GROWTH COMPANY - SUPPORT ACTIVITIES
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The Growth Company continues to proactively undertake a range of activities to engage and support businesses. 
Developments over the last week are set out below, alongside business enquiry data.

Theme Activities

Business 
Enquiry Data

➢ To date, the Growth Hub has seen more than 39,255 enquiries, including 18,934 calls and over 4,662 COVID-19 related issues logged. 

➢ We have seen a consistent increase in enquiry levels, evidenced by an average of 427 enquiries per week compared to 407 in the last reporting period, and 298 before that. 

➢ However, COVID-19 enquiry volumes have decreased again with 16 received in total, averaged at 4 per week, compared to an average of 5.4 per week in the last reporting period. 

Website 
Traffic

➢ To date, there have been 1,121,310 visitors to the Business Growth Hub website with 27,444 unique visitors engaging with the site between 4th March – 4th April 2022.

➢ Coronavirus pages – The pages have been seen by over 323,861 visitors and recent data shows that 2,741 unique visitors engaged with the site between 4th March – 4th April 2022.

EU Transition
Stats

➢ The EU Transition webpages received 29 page views and 28 unique page views between 4th March – 4th April 2022. There were no social media posts within that time.

Employ GM 
Website

➢ The Employ GM website has now seen 22,570 visitors, an increase of 86 since the last report. The numbers of visitors have remained fairly low.



GM TOURISM INDUSTRY ECONOMIC RECOVERY GROUP TOURISM SURVEY / TRACKERS BUSINESS VISITS, EVENTS AND TRAVEL

Meeting headlines for March 2022

➢ TfGM. Traffic is increasing across all modes. The weekend is 
stronger than midweek and some weekend numbers have 
surpassed 2019 levels. Every week numbers are increasing.

➢ Manchester Airport. Passenger numbers are currently ahead of 
where they were expected to be, currently at 60% of pre-
pandemic levels. February half term numbers were 70% of pre-
pandemic levels. By the Summer levels are expected to reach 
80% of pre-pandemic levels.

➢ Recruitment is the biggest challenge - there are currently 500 
vacancies. The vetting process for security staff, baggage staff 
and border force takes such a long time that once complete 
many candidates have already accepted an alternative job offer. 
MAG are in conversation with DfT to shorten the process.

➢ The Lowry. Encouraging audience numbers being seen across all 
demographics. Challenges still being seen. Three shows 
were cancelled at the beginning of March due to Covid cases 
amongst the cast. Covid protocols are being kept at The Lowry 
for now. Challenges remain - recruitment and supply costs.

➢ Pro Manchester. A mixed picture in terms of office workers, 
majority still hybrid working with Tuesday to Thursday being the 
predominant office days. There is concern amongst people 
returning in terms of public transport not being back fully or 
trains being cancelled at short notice.

➢ Peak times on trams getting extremely busy on certain routes is 
causing some concern. Pro Manchester events are selling out 
quickly showing a demand for people.

Association of Leading Visitor Attractions
Sentiment Tracker Wave 11. 18 to 21 February 2022

➢ There are now only small minorities, around 10% for indoor 
attractions, whose anxiety is strong enough to prevent them 
from visiting an attraction, which represents a strong shift in 
positivity since summer 2021. There is now an overriding sense 
that the time has come to return to visiting attractions.

➢ Ongoing visitor nervousness is still apparent in the 
Tracker, with 40% still expressing concerns about visiting 
attractions – issues mainly concerning continued anxiety 
about crowds. Visitors added a desire to return but with 
a need for some safety measures to be retained.

➢ There is a growing proportion of the audience who have 
pushed back against some of the more onerous 
measures such as pre-booking, mask wearing and proof 
of vaccination status. General encouragement of pre-
booking (or compulsory pre-booking during busy 
periods) now appears a more sustainable strategy than 
enforcing blanket compulsory pre-booking.

➢ The market still needs the ‘safety blanket’ of some overt 
Covid measures, even if these are primarily signals to 
demonstrate that an attraction has the best interests of 
its visitors at heart, and messaging around respecting 
fellow visitors.

Manchester Central

➢ 16 events taking place in March, looking to be the busiest March 
ever for the venue. Numbers attending shows are good with 
public show numbers better than trade show numbers which 
is echoed at venues across the country.

➢ The challenges reported last month with recruitment remain as 
well as rising reports of price increases. Many shows / events 
have been sold on 2019 prices but are being delivered on 2022 
costs, proving a risk for both venues and organisers.

➢ Northern Restaurant & Bar Show takes place next week: all 
exhibitor and sponsorship has been sold and visitor pre-reg 
numbers are at an all-time 20-year record. Considerable 
challenges around operational costs which have increased by 
30% since the last NRB due to rising costs.

Hospitality Sector

➢ CGA market measurement data shows recent growth in activity 
during March bars, restaurants and hotels across UK cities: 
Liverpool 4.4% growth on the previous month; Leeds 3.9% 
growth; Edinburgh 3.3% growth; Manchester 2.5% growth ; 
Newcastle – 2.3% growth; London - 1.6% growth.

➢ ONS has published the latest wave of it survey of attitudes to 
Covid amongst people arriving in the UK. 95% of overseas 
residents said that they understood UK restrictions “quite well” 
or “very well”, and 96% said that they felt “very confident” or 
“somewhat confident” in accessing UK restrictions.

➢ 81% of UK residents and 87% of overseas residents (in January 
2022) think that having a coronavirus (COVID-19) test prior to 
arrival is either “very important” or “quite important” for safety 
so there seems to be a very high level of acceptance that testing 
before travel is the right things to do.

4. TOURISM, HOSPITALITY, LEISURE
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5. GOVERNMENT MEASURES AND OTHER ANNOUNCEMENTS
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THEME ANNOUNCEMENT / ISSUE

New guidance issued to 
replace ‘Working Safely’ 
guidance

➢ On 4th April, the government published the public health principles for reducing the spread of respiratory infections, including COVID-19, in the workplace. This guidance covers principles for 
workplace management to reduce the spread of respiratory infections and replaces the Working safely during coronavirus (COVID-19) guidance. The requirement for every employer to explicitly 
consider COVID-19 in their health and safety risk assessment has been removed. Employers however may choose to continue to cover COVID-19 in their risk assessments. Employers that specifically 
work with COVID-19, such as laboratories, must continue to undertake a risk assessment that considers COVID-19. <LINK>

New guidance sets out 
how to live safely with 
COVID

➢ On 1st April, the UK Health Security Agency published updated guidance for the government’s ‘Living with COVID plan’. People with symptoms of a respiratory infection and who have a high 
temperature or do not feel well, should try to stay at home and avoid contact with others. Those who receive a positive COVID-19 result should try to stay at home and avoid contact with other 
people for 5 days following the day of their positive result. Children and young people who are asymptomatic that receive a positive test result are advised to stay at home and avoid contact with 
other people for 3 days after the day of the test. Symptomatic testing is available for certain high-risk groups and settings. <LINK>

April 2022: temporary 
insolvency measures 
ending

➢ On 31st March, the Corporate Insolvency and Governance Act 2020 introduced at the beginning of the pandemic came to an end . The act introduced temporary measures to help protect 
companies affected by the lockdown restrictions during the pandemic. Most of these measures expired at the end of June and September 2021, except for restrictions on winding up companies, 
which were extended until 31st March 2022. <LINK>

Government sets out next 
steps for living with 
COVID

➢ On 29th March, the government announced that free COVID-19 tests will continue to be available to help protect specific groups including eligible patients and NHS and care staff once the 
universal testing offer ends on 1st April. Free testing for the general public ends on 1st April as part of the ‘Living with COVID plan’. Asymptomatic lateral flow testing will continue from April in some 
high-risk settings where infection can spread rapidly while prevalence is high. This includes patient facing staff in the NHS, staff in hospices and care homes and prisons. <LINK>

New law to resolve 
remaining COVID-19 
commercial rent debts 
now in place

➢ On 24th March, the government introduced a new law to provide a legally binding arbitration process to resolve certain outstanding commercial rent debts related to the pandemic. The law 
applies to commercial rent debts of businesses including pubs, gyms and restaurants which were mandated to close, in full or in part, from March 2020 until the date restrictions ended for their 
sector. Debts accrued at other times will not be in scope. Commercial landlords and tenants are being encouraged to negotiate their own agreement where possible, so that an arrangement to 
resolve debt is mutually agreed, instead of resorting to the arbitration process. <LINK>

All COVID-19 travel 
restrictions removed in 
the UK

➢ On 18th March, all COVID-19 international travel restrictions were lifted. Passengers entering the UK are no longer required to take a test or complete a passenger locator form. The remaining 
managed hotel quarantine capacity was stood at the end of March. In future, the government has said it’s default approach will be to use the ‘least stringent measures’, to minimise the impact on 
travel as far as possible and the contingency measures will only be implemented in extreme circumstances. <LINK>

Income tax exemption & 
NIC disregard for 
employer-provided & 
employer-reimbursed C19 
tests

➢ On 17 March, the government announced that both the income tax exemption and the national insurance contributions (NIC) disregard for employer-provided and employer-reimbursed COVID-19 
antigen tests will continue for the 2022/23 tax year. The income tax exemption and NIC disregard had been due to expire on 5 April 2022. <LINK>

COVID-19 Inquiry Terms of 
Reference

➢ On 10th March, the government published draft terms of reference for the forthcoming public inquiry into the COVID-19 pandemic. This follows consultation with the Inquiry Chair, Baroness 
Hallett and ministers in the devolved administrations. There will now be a period of public engagement and consultation. This process is expected to last for four weeks and will be led by Baroness 
Hallett to inform further changes to the terms of reference before they are finalised. <LINK>

New online system 
launched for PPE – update 
goes live in April

➢ On 1st March, the government launched a new online platform to order personal protective equipment (PPE) in England. There is an ongoing migration period from the previous system to the new 
platform, and from 4 April 2022, all customers will be automatically redirected to the new PPE portal from the previous site. The new platform will be managed by NHS Supply Chain. The PPE portal 
will serve a range of health, care and public sector providers including GPs, adult social care, dentists, orthodontists, community pharmacies, optometrists, children’s social care providers, drug and 
alcohol services, other government departments, local authorities and independent providers carrying out NHS work. <LINK>

https://www.gov.uk/guidance/reducing-the-spread-of-respiratory-infections-including-covid-19-in-the-workplace
https://www.gov.uk/government/news/new-guidance-sets-out-how-to-live-safely-with-covid-19
https://www.gov.uk/government/news/april-2022-temporary-insolvency-measures-are-ending
https://www.gov.uk/government/news/government-sets-out-next-steps-for-living-with-covid
https://www.gov.uk/government/news/new-law-to-resolve-remaining-covid-19-commercial-rent-debts-now-in-place
https://www.gov.uk/government/news/all-covid-19-travel-restrictions-removed-in-the-uk
https://www.gov.uk/government/publications/income-tax-exemption-and-national-insurance-contributions-disregard-for-employer-provided-and-employer-reimbursed-covid-19-diagnostic-tests-measure-n/income-tax-exemption-and-national-insurance-contributions-disregard-for-employer-provided-and-employer-reimbursed-covid-19-diagnostic-tests-measure-n
https://www.gov.uk/government/news/covid-19-inquiry-terms-of-reference
https://www.gov.uk/government/news/new-online-system-launched-for-ongoing-provision-of-free-ppe-to-continue-protecting-our-workforce-and-communities


5. HIGH LEVEL SUMMARY OF THE GOVERNMENT SPRING STATEMENT (MARCH 2022)
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THEME POLICY ISSUES (Link)

Economic and 
fiscal context

➢ Living Standards. The Office of Budget Responsibility now forecasts that a combination of inflation, projected growth in earnings and tax changes mean “real livings standards are set to fall 
by 2.2% in 2022-23 – their largest financial year fall on record – and not recover their pre-pandemic level until 2024-25”.

➢ Inflation. Last Autumn, the OBR forecast inflation might reach 5%. It now forecasts that it will remain elevated throughout the next two years, peaking at 8.7% in the final quarter of this year. 
However, these forecasts are uncertain as they depend heavily on oil and gas prices which are volatile.

➢ Growth. OBR forecasts for future economic growth have been revised down over the next year or two, though the overall forecast size of the economy remains the same by 2025.

➢ Employment. ONS figures continue to show employment staying relatively strong. In February the number of payrolled employees was 2.3% above pre-pandemic levels, unemployment was 
at 3.9% in the three months up to Jan 22 (below pre-pandemic levels). However, there is a rise in inactive workers, driven by a rise in 50–64-year-olds reporting long term sickness. There also 
continues to be mismatches in labour supply and demand. 1.7m Universal Credit claimants in the ‘searching for work’ group but 1.3m vacancies in the economy.

Policy 
decisions

➢ Levelling-Up Fund. The Statement includes an announcement that Round II of the Levelling Up Fund is opening for bids. An updated Prospectus has also been published.

➢ Household Support Fund increased. The £500m Fund administered by councils since Oct 21 will receive an extra £500m from April (£421m in England).

➢ National insurance threshold increase. The thresholds for paying National Insurance Contributions will increase to bring them in line with the thresholds for Income Tax. Both the NICs 
Primary Threshold and Lower Profits Limit will rise from £9,880 to £12,570. This means 70% of NICs payers will see no increase in their contributions, even allowing for the planned increase 
in the overall rate (the Health and Social Care Levy announced last year). However, the Levy will come into force in April while the planned changes to the NICs threshold will not come into 
force until July. Equivalent changes will be made for self-employed people with low earnings, designed to ensure the first £12,500 they earn is also tax free.

➢ Future Income Tax cut, and temporary fuel duty cut. The Statement announces an intention to cut the headline rate of Income Tax from 20% to 19% from April 2024. Fuel Duty will be cut by 
5p per litre for the next 12 Months

➢ No changes to benefit rates. Despite some speculation, the Statement included no changes to planned rates of Universal Credit and other means-tested benefits. Universal Credit will 
continue to increase by 3.1%, well below forecast inflation.

➢ Employment Allowance increase for small businesses. The Employment Allowance (a measure allowing small businesses to reduce NICs contributions) will rise from £4,000 to £5,000.

➢ Business Rates Green Reliefs. SR2021 announced plans for a range of green reliefs on business rates to start from April 2023 (inc. eligible machinery used for on-site energy generation, low 
carbon heat networks etc). These will now kick in from April 2022.

➢ R&D Tax Credits. The Statement confirms previous plans that all cloud computing costs associated with R&D will be eligible from April 2023 (and also adds pure mathematics to this list). It 
will also continue with plans to limit eligibility to R&D taking place in the UK but with two newly announced exceptions: where material factors not present in the UK are required for research 
(e.g. Deep Sea research) or where regulatory or other legal requirements stipulate research must happen outside the UK (e.g. clinical trials).

➢ VAT cut on energy efficiency measures. VAT on ‘Energy Saving Materials’ (home insulation, solar panels etc) will be cut from 5% to 0% and the scope of what counts as ESM widened. The 
Statement contains a separate section (also summarised in a freestanding document) called the ‘Tax Plan’. This sets a clear ambition to “reform and reduce taxes”.

➢ Tackling ‘Waste and inefficiency’. The Statement also announces a series of measures to tackle ‘waste and inefficiency’, including a series of new Arm’s Length Bodies reviews designed to 
deliver savings of 5% of their resource budgets, doubling the NHS efficiency commitment from 1.1% to 2.2% a year, launching a new ‘Innovation Challenge’, a new Cabinet Committee on 
Efficiency & Value for Money, a plan to publish Outcome Delivery Plans for Departments at the start of the next financial year, and Public spending & Departmental settlements.

➢ The Statement doesn’t make any changes to Departmental Settlements announced in the Spending Review last year. However, rising inflation means that increases will ‘buy less’ than they 
were predicted to at the time. On aggregate the IFS estimates that spending settlements agreed with Departments have now fallen from 3.3% per year in real terms to 2.9%.
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DATA APPENDIX

RESULTS FOR 04 MARCH TO 04 APRIL 2022

(LOCAL AUTHORITY DATA COVERS THE 12 WEEKS UP TO AND INCLUDING 04 APRIL)



BUSINESS CONFIDENCE ABOUT THE FUTURE – AND CURRENT PRESSING CHALLENGES
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FINANCE AND ACCESSING SUPPORT AND ADVICE
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FUTURE INVESTMENT SENTIMENT
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MAIN IMPACTS FACED BY BUSINESS FROM CURRENT ECONOMIC CLIMATE
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INTERNATIONAL TRADE, AND IMPACTS OF THE TRANSITION FROM THE EU
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MAIN AREAS OF BUSINESS SUPPORT NEED IN THE YEAR AHEAD
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EMPLOYMENT, RECRUITMENT AND HEADLINE SKILLS CHALLENGES
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REDUNDANCY RISK
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PULSE SURVEY QUESTIONS – BACK TO USUAL PLACE OF WORK (ISSUES AND BARRIERS)
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LOW CARBON, ENVIRONMENTAL GOODS AND SERVICES – SPECIFIC RESPONSES FROM LCEGS FIRMS (N=34)
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LOW CARBON, ENVIRONMENTAL GOODS AND SERVICES – SPECIFIC RESPONSES FROM LCEGS FIRMS (N=34)
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LOCAL AUTHORITY BREAKDOWN (12 WEEK, JANUARY ONWARDS) – MAIN IMPACT VARIABLES (%)
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Local Authority Bolton Bury Manchester Oldham Rochdale Salford Stockport Tameside Trafford Wigan GM %

Business Travel to Visit Clients 19.6% 31.8% 30.9% 18.5% 25.5% 25.3% 17.1% 21.6% 34.1% 11.8% 25.0%

Business Travel to Visit Suppliers 14.3% 12.1% 12.4% 9.2% 13.7% 18.9% 12.2% 9.8% 14.8% 3.9% 12.4%

Cashflow Issues 10.7% 15.2% 13.4% 13.8% 19.6% 23.2% 18.3% 23.5% 10.2% 21.1% 16.3%

Decreased Sales 23.2% 25.8% 19.8% 29.2% 35.3% 32.6% 25.6% 33.3% 23.9% 11.8% 24.7%

Fall in International Trade 14.3% 12.1% 15.7% 10.8% 15.7% 15.8% 18.3% 5.9% 17.0% 21.1% 15.2%

Increased Sales 0.0% 3.0% 1.4% 4.6% 3.9% 1.1% 1.2% 2.0% 2.3% 0.0% 1.8%

Late Payments by Customers/Suppliers 32.1% 31.8% 26.3% 26.2% 15.7% 13.7% 34.1% 25.5% 31.8% 27.6% 26.4%

Other Impact (Positive or Negative) 0.0% 0.0% 1.8% 3.1% 2.0% 2.1% 3.7% 5.9% 3.4% 1.3% 2.2%

Rising Costs 12.5% 9.1% 7.8% 4.6% 9.8% 10.5% 14.6% 5.9% 12.5% 9.2% 9.6%

Staff in Isolation 28.6% 28.8% 17.5% 24.6% 33.3% 30.5% 20.7% 39.2% 20.5% 40.8% 26.1%

Supply Chain Major Issue 12.5% 9.1% 6.0% 9.2% 15.7% 6.3% 8.5% 5.9% 3.4% 3.9% 7.3%

Supply Chain Minor Issue 12.5% 9.1% 3.7% 15.4% 9.8% 14.7% 14.6% 9.8% 9.1% 13.2% 10.0%

Suspended Business Investment 35.7% 37.9% 19.8% 26.2% 33.3% 23.2% 15.9% 25.5% 37.5% 30.3% 26.7%

Overall Impact. Negative High 3.6% 1.5% 1.8% 3.1% 2.0% 4.2% 2.4% 2.0% 6.8% 6.6% 3.3%

Overall Impact. Negative Medium 8.9% 12.1% 14.7% 21.5% 33.3% 25.3% 14.6% 17.6% 26.1% 15.8% 18.4%

Overall Impact. Negative Low 50.0% 45.5% 46.5% 35.4% 41.2% 36.8% 46.3% 43.1% 31.8% 32.9% 41.4%

Overall Impact. Positive overall 25.0% 34.8% 24.9% 32.3% 17.6% 20.0% 24.4% 27.5% 22.7% 31.6% 25.7%

Overall Impact. Don’t know / unsure / no response 12.5% 6.1% 12.0% 7.7% 5.9% 13.7% 12.2% 9.8% 12.5% 13.2% 11.1%

Respondents n= 56 66 217 65 51 95 82 51 88 76 847



LOCAL AUTHORITY BREAKDOWN (12 WEEK, JANUARY ONWARDS) – MAIN IMPACT VARIABLES (%)

24

Local Authority Bolton Bury Manchester Oldham Rochdale Salford Stockport Tameside Trafford Wigan GM %

Cash reserves. < 1 Month 1.8% 1.4% 2.1% 1.2% 0.8%

Cash reserves. 1 up to 3 months 1.8% 6.1% 4.6% 3.1% 3.9% 3.2% 11.0% 5.9% 4.5% 1.3% 4.6%

Cash reserves. 3 up to 6 months 17.9% 7.6% 11.1% 9.2% 9.8% 13.7% 12.2% 11.8% 12.5% 11.8% 11.7%

Cash reserves. More than 6 months 62.5% 78.8% 73.7% 67.7% 70.6% 72.6% 62.2% 70.6% 77.3% 65.8% 71.0%

Cash reserves. Unsure 16.1% 7.6% 9.2% 20.0% 15.7% 8.4% 13.4% 11.8% 5.7% 21.1% 11.9%

Redundancy. Yes have made, and plan to make more 0.0% 0.0% 0.0% 0.0% 0.0% 3.2% 1.2% 2.0% 1.1% 0.0% 0.7%

Not yet, currently actively considering redundancies 1.8% 1.5% 1.4% 1.5% 2.0% 1.1% 1.2% 0.0% 1.1% 0.0% 1.2%

Yes have made redundancies (no more planned) 8.9% 12.1% 5.5% 6.2% 11.8% 4.2% 0.0% 2.0% 2.3% 1.3% 5.1%

No, and not planning on any redundancies at all 89.3% 86.4% 93.1% 92.3% 86.3% 91.6% 97.6% 96.1% 95.5% 98.7% 93.0%

Challenge. Adopting digital technology/transformation 32.1% 16.7% 17.5% 15.4% 27.5% 10.5% 30.5% 15.7% 20.5% 27.6% 20.4%

Challenge. Developing new products or service innovation 44.6% 34.8% 37.8% 41.5% 37.3% 41.1% 25.6% 31.4% 30.7% 36.8% 36.2%

Challenge. Developing business models/bus planning 42.9% 39.4% 35.9% 47.7% 37.3% 38.9% 48.8% 33.3% 34.1% 51.3% 40.3%

Challenge. Access to domestic markets /new sales 69.6% 60.6% 57.6% 61.5% 52.9% 71.6% 58.5% 49.0% 69.3% 51.3% 60.4%

Challenge. Access to international markets/new sales 7.1% 16.7% 15.7% 21.5% 13.7% 18.9% 12.2% 7.8% 13.6% 3.9% 13.8%

Challenge. Managing the overall finances of your business 21.4% 31.8% 30.0% 23.1% 29.4% 44.2% 34.1% 54.9% 43.2% 44.7% 35.2%

Challenge. Unsure/Refused 19.6% 19.7% 19.4% 21.5% 13.7% 11.6% 20.7% 29.4% 12.5% 17.1% 18.2%

Challenge. Workforce general an/or specific skills 37.5% 45.5% 36.9% 43.1% 51.0% 33.7% 42.7% 47.1% 34.1% 43.4% 40.0%

Challenge. Workforce management and leadership skills 21.4% 31.8% 27.6% 24.6% 31.4% 20.0% 19.5% 19.6% 31.8% 21.1% 25.3%

Respondents n=    56 66 217 65 51 95 82 51 88 76 847
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Local Authority Bolton Bury Manchester Oldham Rochdale Salford Stockport Tameside Trafford Wigan GM %

Positive impacts. Don't Know 10.7% 13.6% 9.7% 7.7% 7.8% 8.4% 11.0% 17.6% 8.0% 11.8% 10.3%

Positive impacts. Improvements to Products/Services 25.0% 27.3% 27.6% 26.2% 15.7% 28.4% 19.5% 15.7% 15.9% 26.3% 23.8%

Positive impacts. Increase in customers/new customers 33.9% 43.9% 34.6% 35.4% 21.6% 31.6% 43.9% 29.4% 36.4% 44.7% 35.9%

Positive impacts. Increased Digitisation 21.4% 9.1% 23.0% 12.3% 21.6% 7.4% 15.9% 13.7% 19.3% 10.5% 16.4%

Positive impacts. Increased Productivity 7.1% 27.3% 16.1% 12.3% 9.8% 11.6% 12.2% 21.6% 10.2% 14.5% 14.4%

Positive impacts. New products/services introduced 26.8% 19.7% 26.7% 12.3% 21.6% 34.7% 25.6% 23.5% 13.6% 19.7% 23.4%

Positive impacts. Other 1.8% 3.0% 4.6% 6.2% 2.0% 1.1% 2.4% 0.0% 2.3% 3.9% 3.1%

Business Confidence – next 12 months (1 low – 10 high) 6.9 7.5 7.6 7.5 6.9 7.1 7.4 6.5 7.5 7.4 7.3

Respondents n=    56 66 217 65 51 95 82 51 88 76 847


