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UK GDP falls 0.2% in December 2021 (ONS) Annual inflation rises to 5.5% in January 2022 (ONS) Vacancy numbers rise, but at a slowing rate (Adzuna)

➢ UK GDP fell by 0.2% month-over-month in December of 2021, 
much less than forecasts of a 0.6% fall, suggesting the spread of 
the omicron coronavirus variant later in the year was less severe 
than initially anticipated. Services output was down 0.5% as 
many Britons worked from home and avoided their usual 
Christmas socialising.

➢ Output in consumer-facing services fell by 3%, mainly driven by a 
3.7% fall in retail trade, while all other services rose by 0.1%. 
Also, production increased 0.3% and construction 2%. In 
December, the GDP equalled its pre-pandemic level.

➢ Annual inflation rate in the UK edged higher to 5.5% in January 
of 2022, the highest reading since March 1992, from 5.4% in 
December and above market forecasts of 5.4%.

➢ Since pandemic restrictions were eased last year, companies 
have faced higher wage, and energy costs which they have 
passed on to customers.

➢ The ONS said electricity bills were up 19% in the year to January 
and gas bills up by 28%. Rising housing costs, fewer sales and 
discounts over the new year and the rising cost of household 
staples have all contributed to the cost-of-living squeeze.

➢ Growth in UK vacancy numbers slows. On February 16th there 
were 1,375,613 live job ads in the UK. This is a 85% year-on-year 
change for UK vacancies. According to Adzuna, November 2021 
to January 2022 saw the rate of growth slow down in all industry 
sectors, and for the first time since December 2020 to February 
2021 the number of unemployed people per vacancy has not 
fallen, remaining unchanged at 1.1 (October to December 2021).

➢ Whilst vacancy growth slowed, the largest quarterly increase in 
vacancy numbers was in accommodation and food service 
activities, which grew by 21,400 (13.6%), and wholesale & retail, 
up 19,900 (13.2%).

1. SURVEY SUMMARY AND UK ECONOMIC CONTEXT
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The GC Situation Report February 2022 contains leading economic data from both national and local work. This month’s survey report findings are based on 390 surveys completed with firms (mostly in Greater
Manchester) between the 28th of January and the 4th of March 2022. The supporting data annex provides intelligence for all firms alongside the headlines for each local authority in Greater Manchester.

Summary. The latest findings show a similar aggregate picture to last month's report. Rising inflation, cost pressures, and supply chain risks continue to put pressure on business profitability and bottom
line of firms. The important thing for the coming months will be to evaluate whether these risks are starting to affect business confidence and longer-term investment sentiment. For now, the results
suggest that confidence remains largely unaffected, and sales show little change on the levels reported at the beginning of 2022. However, there has been a slight uptick in cashflow problems and late
payments on last month's figures. In addition, data on insolvency risk shows a slight uptick in the proportion of firms showing some signs of ‘financial stress’. 11.3% of firms in Greater Manchester (slightly up
from 10.8% last month) with 10 or more employees have a 1-3 red flag rating (signs of financial stress), compared with the national average of 11.2% (also up from 9.9% last month). Despite rising challenges,
the risk of redundancy remains particularly low ,and the proportion of firms currently hiring has stayed broadly at the same level, following a period of record-breaking vacancy numbers nationally and locally.
The main areas of future business support need reflect most of the challenges currently faced, and include business planning, workforce development/skills, sales and marketing, and financial advice.

This report is produced by a cross organisational team, with input and support from Growth Company, Business Growth Hub, MIDAS, Trade North West, Marketing Manchester & CityCo / Manchester BID, and the GMCA research team. 
For more information on the business survey, please contact: Sabirah.Chowdhury@growthco.uk or refer to the main survey website : https://www.businessgrowthhub.com/coronavirus/business-survey
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The IHS Markit/CIPS UK Manufacturing PMI rise The IHS Markit/CIPS UK Services PMI rise sharply The IHS Markit/CIPS UK Construction PMI rise

➢ The IHS Markit/CIPS UK Manufacturing PMI increased to a 3-
month high of 58 in February of 2022, up from a 4-month low of 
57.3 recorded in January. Domestic demand, fewer raw material 
shortages, and easing global supply chain issues allowed for 
production to rise at the highest pace in 7 months. 

➢ Gains in new domestic customers and improved market 
conditions contrasted with falling orders from abroad. 
Manufacturers added new workers for the 14th month running, 
which helped reduce backlogs of work. 

➢ On the price front, input and output price inflation rates 
remained near record levels. Looking at the year ahead, nearly 
two thirds of respondents were upbeat about production.

➢ The IHS Markit/CIPS UK Services PMI was 60.5 in February of 
2022, well above the previous month's 54.1. The latest reading 
signalled a steep rise in output that was the fastest since June 
last year, as the Omicron wave of the pandemic subsided. 

➢ Rates of expansion in both business activity and new orders 
accelerated sharply, supporting stronger job creation. 
Inflationary pressures also intensified, however. A range of 
inputs were up in cost, and the passing on of higher prices to 
customers led to the sharpest pace of charge inflation on record. 

➢ Finally, sentiment ticked down from that seen in January, but it 
remained above the series average.

➢ The IHS Markit/CIPS UK Construction PMI increased to 56.3 in 
January of 2022 from 54.3 in December, pointing to the 
strongest increase in the construction sector since July last year. 
Commercial work was by far the best-performing category with 
growth accelerating to a six-month high. 

➢ Civil engineering returned to growth while house building activity 
increased at the slowest pace for four months. New orders rose 
at the fastest pace since August 2021 and input buying was the 
strongest for six months. 

➢ Supplier lead times continued to lengthen as staff shortages and 
a lack of haulage availability hindered deliveries. However, the 
peak of supply chain difficulties appears to have passed.

➢ UK Retail sales increased by 1.9% in January, according to the ONS. Department stores, garden centres and other non-food shops saw strong growth with a 3.4% rise, the ONS said. However, food sales fell 
below their pre-pandemic level for the first time. January’s better than expected growth followed a 4% decline in December when new restrictions were imposed in response to the spread of Omicron.

➢ Online sales. The proportion of retail sales online fell to 25.3% in January 2022, its lowest proportion since March 2020 (22.7%), continuing a broad downward trend since its peak in February 2021 (36.5%); 
despite its downward trend, the percentage of retail sales made online was still higher than before the coronavirus pandemic (19.8% in February 2020).

➢ Company insolvencies. The number of registered company insolvencies in December 2021 was 1,486: 20% higher than the number registered in the same month in the previous year (1,237 in December 
2020), and 33% higher than the number registered two years previously (pre-pandemic; 1,120 in December 2019). In December 2021 there were 1,365 Creditors’ Voluntary Liquidations (CVLs), 7% higher than 
in December 2020, and 73% higher than in December 2019. 

➢ Insolvency risk (GM). RedFlagAlert data for January shows that 10.8% of GM firms (10 or more employees), down 4.3% year-on-year, but up 0.7% vs pre-covid March/April 2020. Levels are higher in GM than 
the national average 9.9%, down 5.0% year-on-year, but up 0.4% vs April 2020.

1. UK ECONOMIC CONTEXT - SECTORS
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GROWTH, BUSINESS CONFIDENCE AND INVESTMENT MAIN IMPACTS AND FINANCIAL RESILIENCE BUSINESS CHALLENGES AND BUSINESS SUPPORT NEEDS

➢ The GC Business Confidence Index (GC-BCI) a ranking of how 
confident businesses are on their growth prospects for the year 
ahead - currently stands at 7.2 out of 10, down slightly from 7.4 
last month, similar to the 7.2 recorded the same time last year.

➢ Sales and profits. 22% (vs 26% previously) of firms reported that 
they experienced an increase in sales in the last month, and 65% 
(down from 69%) expect profits to increase, whilst just 4% (same 
as last month) expect profits to decrease. Green Tech / Low 
Carbon, Healthcare, Education and Business and Professional 
services were  the sectors most likely to expect profits to rise.  

➢ Investment: 44% (vs 53%) of firms expect to increase Capex 
spend in the year ahead. 54% (vs 57%) of firms expect to 
increase their allocation towards investing in workforce 
development and skills, innovation (53% vs 57%) and digital 
transformation (43% vs 52%). 

➢ Impacts. The main impacts facing businesses are rising costs 
(27% vs 26% previously), business travel to visit clients (27% vs 
31%), supply chain (minor issues) (27% vs 28%), decreased sales 
(26% vs 27%), and cashflow issues (18% vs 19%). 

➢ Falling sales. The proportion of firms reporting decreased sales 
shows variation by sector, and was most prevalent in Hospitality, 
Tourism, and Sport, Engineering and Logistics.

➢ Cash reserves. 69% (vs 70%) of firms report that they have cash 
reserves to last over 6 months, - still one of the strongest 
positions recorded by the survey in the last 2 years. 

➢ Cashflow. 18% (vs 19%) of firms said they had cashflow 
problems (25% same time last year). Firms still more likely to 
report cashflow risks are in the Tourism / Hospitality / Leisure 
sectors. Micro-size firms (<10 employees) were twice as likely as 
SMEs (10-249 FTEs) to report cashflow problems.

➢ The main current challenges facing business are: access to new 
domestic sales opportunities (61% vs 63% previously), business 
planning (40% vs 47%), skills (39% vs 34%), new product/service 
innovations (39% vs 38%), and managing finances (36% vs 41%).

➢ The main areas of future support identified by businesses 
include business planning (38% vs 37%), workforce skills (36% vs 
30%), sales & marketing (32% vs 34%), and financial advice (29% 
vs 24%). 

➢ Environmental impact. 32% (vs 50%) of firms are looking to 
develop a plan to minimise their environmental impact; and 
48% of firms said they were confident they knew where to find 
the right support to address these plans.

➢ Brexit. 49% ( vs 54%) of firms said the impact of transition and 
exit from EU had a ‘neutral’ impact, whereas 26% (vs 29%) said 
‘negative’, 22% ‘unsure’, and 4% said ‘positive’ impact overall.

EMPLOYMENT AND SKILLS INSOLVENCY RISK PULSE QUESTON: RETURN TO THE USUAL WORKPLACE

➢ Recruitment. 31% (vs 29% previously) of firms are currently 
recruiting new staff, and 12% said they were unsure. The main 
occupational groups recruiting are back office technical 
functions, and customer facing sales and marketing occupations.

➢ Workforce skill gaps. 49% (vs 48%)  of firms said that their 
workforce skills are only ‘partly’ at the correct level to meet 
business plan objectives for the year ahead.

➢ Workforce development. 54% (vs 57%) of firms said they are 
looking to increase investment in workforce development in the 
next 12 months, 30% (vs 31%) said they thought investment 
levels would remain the same, and 15% were unsure.

➢ Redundancy risk. Just 2% of firms said they were in the process 
of considering making redundancies – mostly in back office 
administrative and technical occupations.

➢ Company insolvencies. The number of registered company 
insolvencies in January 2022 was 1,560: This is more than double 
the number registered in the same month in the previous year 
(758 in January 2021), and similar to the number registered two 
years previously (pre-pandemic; 1,508 in January 2020).

➢ Creditors’ Voluntary Liquidations. In January 2022 there were 
1,358 CVLs more than double the number in January 2021, and 
34% higher than in January 2020. Numbers for other types of 
company insolvencies, such as compulsory liquidations, remained 
lower than before the pandemic. (Source: Insolvency Office).

➢ Insolvency risk (GM). Data for January shows that 11.3% (up 
from 10.8% last month) of businesses with 10 or more 
employees have a 1-3 red flag rating, compared with the national 
average of 11.2% (up from 9.9% last month). Levels in GM are up 
1.8 percentage points vs the level pre-covid (April 2020), the 
same as the national trend (+1.8%pts). (Source: RedFlagAlert)

➢ Return to workplaces. 55% (vs 60% previously) of firms have 
indicated that they will have all staff back into the office in the 
year ahead, with a further 14% (no change) stating that there will 
be a gradual shift to hybrid working, and 6% (no change) saying 
there has been a shift to working from home, and 25% unsure.

➢ Main challenges reported by firms when returning staff back into 
the workplace include implementing social distancing, 
introduction of agile working practices, finding alternative 
suppliers, introducing suitable hygiene measures, and challenges 
in consulting all staff about future company plans.

➢ Main impacts of remote working were cited as an increase in 
staff productivity, staff reducing commuting time, and ability to 
give more attention to work-life issues / balance. The main risk 
has been challenges to promote knowledge sharing, and 
managing social isolation and staff wellbeing.

Note: pulse questions are tracked for 1 quarter minimum, but may change.

2. LOCAL BUSINESS SURVEY DATA
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Last months survey results shown as comparator 
figures – typically following this months results
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Decreased Sales (Red line = 3 week moving average) Increased sales

Rising cost of raw materials Late payments by suppliers and customers
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Percentage reporting minor supply chain issues (blue), major issues (green) Aggregate confidence index – 1 low confidence, 10 high confidence

Percentage of respondents stating cash reserves can sustain periods of time Percentage reporting cashflow problems
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3. GROWTH COMPANY - SUPPORT ACTIVITIES
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The Growth Company continues to proactively undertake a range of activities to engage and support businesses. 
Developments over the last week are set out below, alongside business enquiry data.

Theme Activities

Business 
Enquiry Data

➢ To date the Growth Hub has seen more than 37,549 enquiries, including 18,398 calls and over 4,646 COVID-19 related issues logged. 

➢ There has been a consistent increase in enquiry levels, evidenced by an average of 407 enquiries per week compared to 298 in the last reporting period, and 336 before that.  

➢ However, COVID-19 enquiry volumes have decreased slightly with 27 received in total, averaged at 5.4 per week, compared to an average of 6 per week in the last reporting period. 

Website 
Traffic

➢ To date there have been 1,088,024 visitors to the Business Growth Hub website with 40,286 unique visitors engaging with the site between 27th January – 2nd March 2022.

➢ Coronavirus pages – The pages have seen by over 320,741 visitors and recent data shows that that 4,746 unique visitors engaged with the site between 27th January – 2nd March 2022.

EU Transition
Stats

➢ EU Transition webpages received 58 page views and 41 unique page views between 27th January – 2nd March 2022. There were no social media posts within that time.

Employ GM 
Website

➢ The Employ GM website has now seen 22,484 visitors, an increase of 158 since the last report. The numbers of visitors have remained fairly low.
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Theme Impacts and support

Hotel Performance: 
December

➢ Hotel demand remains below 2019 levels, with the omicron variant having a particular impact on weekend business. Average daily rates (ADR) remain significantly above pre-pandemic 
levels, reflecting increased costs, that accommodation providers are needing to meet, at the same time as significantly reduced demand, especially during the latter half of the month.

GM TIER Meeting: 
1st week of 
February

➢ Manchester Airport. Restrictions being lifted have seen a slight uplift for February half term bookings, but it is looking very optimistic in terms of bookings from Easter onwards. The 
government are committing to putting together a tool kit to deal with other variants that may emerge. There is still a concern around recruitment, however the Airport has held 
recruitment fairs which have seen an uplift in applications coming through. The airport is also in talks with airlines to establish routes and frequency going forward (Slot-week).

➢ TfGM. A mixed picture across the network and the different transport modes. Passenger numbers are slowly growing – there was an increase of +3% on trips last week, compared to the 
week before – but totals remain lower than pre-Christmas levels. Weekends on Metrolink are stronger than weekdays. From 27th January, the legal requirement to wear a facemask on 
public transport was removed, but TfGM are encouraging passengers to continue to wear face coverings.

➢ Pro Manchester. Most businesses are looking at a hybrid mode, working 2/3 days in the office. There is a definite mood change around working from home and businesses and 
employees are keen to come back to a working environment in some form. Made in Manchester event took place on 3rd February and demand to attend was higher than expected.

➢ Bruntwood. November occupancy across the portfolio was at 60% (pre pandemic levels were between 80 %– 85%) December occupancy was down from 60% but post-Christmas there 
has been a 5% increase in occupancy levels week on week with this week looking to close at 40% and next week looks likely to close at 50%. Larger businesses are returning midweek, 
but smaller businesses are more fluid. Positively the portfolio is seeing continued growth in the city centre with only 5% of the space now being vacant.

VisitBritain 
Sentiment Tracker:
Wave 43

➢ The results of the latest consumer sentiment tracker, carried out 1st – 7th February, have been released. The perception of the current situation in relation to COVID-19 has improved
since January 2022. Proportion of those who think ‘the worst has passed’ (52%) is now significantly larger than % of those who feel ‘the worst is still to come’ (14%).

➢ The perception of the current situation has become a more positive with 52% saying the ‘worst has passed. This is a rise of 19 points from January 2022

➢ The ‘Appetite for Risk’ score has slightly increased this month (by 0.1 points) to 2.9 . There is an indication of increases across most of the activities from January to February.

➢ Confidence in the ability to take an overnight domestic trip in February is at 64% which is an increase of 17 points compared to January and confidence for March is at 65% which is an 
increase of 13 points compared to January. 35% of respondents have said they will take more UK trips in the next 12 months an increase of 3 points compare to January

➢ Top three barriers for an overnight trip in the UK between February 22 – March 22 are 1. Personal finances (30%), 2, UK weather (26%), 3. Rising costs of holidays/leisure (21%)

➢ Future trips. When asked to compare next 12 months trip intentions there has been an increase of 1 points in UK adults expecting to take more domestic trips (59%) and a slight increase 
of 3 points of adults expecting to take more overseas trips (43%)

Marketing 
Manchester 
Campaigns and 
engagement

➢ Response to announcements. Marketing Manchester has been liaising closely with partners to get a picture of how the tourism sector across all areas has been impacted by the most 
recent Government announcements. This information has been collated and is being sent through to DCMS and VisitBritain. There have been cancellations across the piece for the 
month of December in both event and bedroom business. There has been a slowdown in future bookings and business particularly affecting decision making and commitment for 
January – March 2022. It remains to be seen how quickly this will change - following the recent announcements about returning to work and the relaxation of restrictions.

➢ Impact / reach: 30.2m across all channels; Good to Go Standard 434 businesses across GM have signed up to date.

➢ Tourism and Hospitality Support Hub: 25,981 visitors to the site, with industry updates and Talent Hub the most viewed pages.
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5. GOVERNMENT MEASURES AND OTHER ANNOUNCEMENTS
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Theme Impacts and support

Regulations making 
vaccination a 
condition of 
deployment to end 

➢ On 1st March, the government announced that Regulations making COVID-19 vaccination a condition of deployment in health and social care will be revoked on Tuesday 15th 
March. Following a public consultation, where 90% of responses supported the removal of the legal requirement for health and social care staff to be double jabbed, the government is 
revoking the regulations. In January, the government confirmed its intention to revoke vaccination as a condition of deployment, subject to consultation. <LINK>

New online system 
launched for PPE

➢ On 1st March, the government launched a new online platform to order personal protective equipment (PPE) in England. There is an ongoing migration period from the previous 
system to the new platform, and from 4 April 2022, all customers will be automatically redirected to the new PPE portal from the previous site. The new platform will be managed by 
NHS Supply Chain. The PPE portal will serve a range of health, care and public sector providers including GPs, adult social care, dentists, orthodontists, community pharmacies, 
optometrists, children’s social care providers, drug and alcohol services, other government departments, local authorities and independent providers carrying out NHS work. <LINK>

Statutory Sick Pay 
Rebate scheme 
ending

➢ On 23rd February, the government updated its guidance to inform businesses that the Statutory Sick Pay Rebate Scheme will close for coronavirus related absences after 17 March 
2022. Employers will have up to and including 24 March 2022 to submit any final claims or amend claims they’ve already submitted. <LINK>

Spring COVID-19 
booster 
vaccinations

➢ On 21st February, the Health and Social Care Secretary Sajid Javid accepted the advice from the independent Joint Committee on Vaccination and Immunisation to offer, from spring, 
an additional COVID-19 booster jab to people aged 75 years and over, residents in care homes for older adults, and people aged 12 years and over who are immunosuppressed. <LINK>

Public reminded to 
stay safe as COVID-
restrictions lift

➢ On 21st February, the Prime Minister launched the government’s ‘Living with Covid’ plan. The government has ended legal restrictions in England and is instead asking the public to 
practice specific safe and responsible behaviours as the primary means of stopping the spread of the virus. From 24th February, the government removed the legal requirement to self-
isolate following a positive coronavirus (COVID-19) test and ended routine contact tracing. Close contacts who are fully vaccinated no longer have to test daily for 7 days, while 
unvaccinated close contacts are not required to self-isolate. However, the government advised that staying at home and avoiding contact with others is still the most effective way to 
avoid passing on COVID-19 if you are infected. <LINK>

UK’s new travel 
rules take flight

➢ On 11th February, the government changed international travel rules. All testing requirements were removed for eligible fully vaccinated arrivals and only a simplified passenger 
locator form is needed. Arrivals who do not qualify as fully vaccinated will only need to take a pre-departure test and a PCR test on or before day 2 after they arrive in the UK. In addition, 
children aged 12 to 15 in England can now prove their vaccination status or proof of prior infection for outbound travel with the digital NHS COVID Pass. <LINK>

Businesses urged to 
apply for COVID-19 
support grants 

➢ On 10th February, Business Minister Paul Scully made an announcement encouraging businesses to take advantage of £850 million in Covid support available through local councils. 
Hospitality, leisure and accommodation businesses can still apply for one-off cash grants of up to £6,000 through the Omicron Hospitality and Leisure Grant scheme. The funding has 
been made available by government to councils in England for them to provide to businesses in need in their local area. Businesses are encouraged to apply to their local council for the 
funding. <LINK>

https://www.gov.uk/government/news/regulations-making-covid-19-vaccination-a-condition-of-deployment-to-end
https://www.gov.uk/government/news/new-online-system-launched-for-ongoing-provision-of-free-ppe-to-continue-protecting-our-workforce-and-communities
https://www.gov.uk/guidance/claim-back-statutory-sick-pay-paid-to-employees-due-to-coronavirus-covid-19
https://www.gov.uk/government/news/health-secretary-statement-on-spring-covid-19-booster-vaccinations
https://www.gov.uk/government/news/public-reminded-to-stay-safe-as-covid-19-england-restrictions-lift
https://www.gov.uk/government/news/uks-new-travel-rules-take-flight
https://www.gov.uk/government/news/businesses-urged-to-apply-for-850-million-still-available-in-covid-19-support-grants
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Local Authority Bolton Bury Manchester Oldham Rochdale Salford Stockport Tameside Trafford Wigan GM %

Business Travel to Visit Clients 24.0% 30.5% 32.9% 19.2% 24.3% 28.9% 20.9% 30.6% 31.9% 17.9% 27.2%

Business Travel to Visit Suppliers 14.0% 11.9% 13.8% 11.5% 18.9% 21.1% 16.4% 13.9% 12.5% 4.5% 13.8%

Cashflow Issues 16.0% 16.9% 17.4% 15.4% 16.2% 21.1% 19.4% 19.4% 9.7% 22.4% 17.4%

Decreased Sales 36.0% 28.8% 25.7% 28.8% 27.0% 39.5% 25.4% 33.3% 18.1% 17.9% 27.4%

Fall in International Trade 8.0% 16.9% 13.2% 7.7% 5.4% 14.5% 13.4% 5.6% 20.8% 20.9% 13.6%

Increased Sales 0.0% 5.1% 1.8% 5.8% 5.4% 2.6% 3.0% 2.8% 1.4% 0.0% 2.5%

Late Payments by Customers/Suppliers 26.0% 28.8% 19.8% 25.0% 21.6% 17.1% 34.3% 13.9% 26.4% 28.4% 23.9%

Other Impact (Positive or Negative) 0.0% 0.0% 3.0% 3.8% 2.7% 1.3% 4.5% 0.0% 2.8% 0.0% 2.0%

Rising Costs 12.0% 6.8% 7.8% 3.8% 18.9% 10.5% 16.4% 8.3% 13.9% 11.9% 10.5%

Staff in Isolation 26.0% 32.2% 19.8% 26.9% 40.5% 26.3% 17.9% 30.6% 19.4% 35.8% 25.6%

Supply Chain Major Issue 18.0% 11.9% 6.0% 5.8% 18.9% 3.9% 10.4% 8.3% 4.2% 9.0% 8.5%

Supply Chain Minor Issue 12.0% 10.2% 7.8% 17.3% 16.2% 14.5% 19.4% 2.8% 9.7% 10.4% 11.6%

Suspended Business Investment 38.0% 37.3% 23.4% 30.8% 35.1% 22.4% 14.9% 22.2% 33.3% 19.4% 26.5%

Overall Impact. Negative High 0.0% 1.7% 1.8% 3.8% 0.0% 5.3% 3.0% 5.6% 5.6% 4.5% 3.1%

Overall Impact. Negative Medium 12.0% 13.6% 19.2% 19.2% 37.8% 28.9% 20.9% 19.4% 19.4% 22.4% 20.8%

Overall Impact. Negative Low 58.0% 47.5% 48.5% 40.4% 43.2% 34.2% 43.3% 33.3% 33.3% 23.9% 41.3%

Overall Impact. Positive overall 20.0% 28.8% 19.8% 28.8% 13.5% 19.7% 23.9% 33.3% 25.0% 31.3% 23.7%

Overall Impact. Don’t know / unsure / no response 10.0% 8.5% 10.8% 7.7% 5.4% 11.8% 9.0% 8.3% 16.7% 17.9% 11.1%

Respondents n= (Note: Tameside <30 responses, treat only as indicative) 50 59 167 52 37 76 67 36 72 67 683



Classified: Internal Personal and ConfidentialLOCAL AUTHORITY BREAKDOWN (12 WEEK, DECEMBER ONWARDS) – MAIN IMPACT VARIABLES (%)

23

Local Authority Bolton Bury Manchester Oldham Rochdale Salford Stockport Tameside Trafford Wigan GM %

Cash reserves. < 1 Month - - 1.8% - - 2.6% 1.5% - - - 0.9%

Cash reserves. 1 up to 3 months 2.0% 3.4% 6.0% 1.9% 2.7% 3.9% 6.0% 5.6% 5.6% 1.5% 4.2%

Cash reserves. 3 up to 6 months 18.0% 6.8% 9.0% 15.4% 8.1% 11.8% 10.4% 13.9% 15.3% 6.0% 11.0%

Cash reserves. More than 6 months 64.0% 76.3% 71.9% 69.2% 81.1% 76.3% 73.1% 66.7% 69.4% 68.7% 71.7%

Cash reserves. Unsure 16.0% 13.6% 11.4% 13.5% 8.1% 5.3% 9.0% 13.9% 9.7% 23.9% 12.2%

Redundancy. Yes have made, and plan to make more 0.0% 0.0% 0.6% 0.0% 0.0% 3.9% 1.5% 0.0% 1.4% 0.0% 0.9%

Not yet, currently actively considering redundancies 4.0% 1.7% 1.8% 1.9% 0.0% 1.3% 3.0% 0.0% 4.2% 0.0% 1.9%

Yes have made redundancies (no more planned) 10.0% 11.9% 4.2% 5.8% 10.8% 5.3% 0.0% 2.8% 0.0% 1.5% 4.7%

No, and not planning on any redundancies at all 86.0% 86.4% 93.4% 92.3% 89.2% 89.5% 95.5% 97.2% 94.4% 98.5% 92.5%

Challenge. Adopting digital technology/transformation 34.0% 18.6% 19.8% 11.5% 35.1% 11.8% 28.4% 8.3% 12.5% 26.9% 20.2%

Challenge. Developing new products or service innovation 38.0% 35.6% 39.5% 44.2% 32.4% 42.1% 31.3% 41.7% 29.2% 32.8% 36.9%

Challenge. Developing business models/bus planning 42.0% 42.4% 34.7% 46.2% 21.6% 44.7% 52.2% 50.0% 43.1% 55.2% 42.6%

Challenge. Access to domestic markets /new sales 70.0% 59.3% 59.3% 69.2% 43.2% 75.0% 53.7% 55.6% 72.2% 53.7% 61.8%

Challenge. Access to international markets/new sales 10.0% 13.6% 19.8% 26.9% 18.9% 18.4% 13.4% 5.6% 15.3% 1.5% 15.2%

Challenge. Managing the overall finances of your business 34.0% 37.3% 35.3% 21.2% 29.7% 39.5% 38.8% 55.6% 47.2% 43.3% 37.9%

Challenge. Unsure/Refused 22.0% 23.7% 16.8% 17.3% 18.9% 7.9% 13.4% 16.7% 9.7% 14.9% 15.7%

Challenge. Workforce general an/or specific skills 30.0% 37.3% 35.9% 42.3% 54.1% 35.5% 38.8% 47.2% 33.3% 50.7% 39.1%

Challenge. Workforce management and leadership skills 16.0% 28.8% 22.2% 21.2% 37.8% 17.1% 26.9% 19.4% 30.6% 20.9% 23.6%

Respondents n=    (Note: Tameside <30 responses, treat only as indicative) 50 59 167 52 37 76 67 36 72 67 683



Classified: Internal Personal and ConfidentialLOCAL AUTHORITY BREAKDOWN (12 WEEK, DECEMBER ONWARDS) – MAIN IMPACT VARIABLES (%)

24

Local Authority Bolton Bury Manchester Oldham Rochdale Salford Stockport Tameside Trafford Wigan GM %

Positive impacts. Don't Know 18.0% 11.9% 10.2% 3.8% 2.7% 6.6% 7.5% 16.7% 8.3% 10.4% 9.5%

Positive impacts. Improvements to Products/Services 22.0% 20.3% 31.7% 25.0% 21.6% 27.6% 25.4% 13.9% 18.1% 23.9% 24.7%

Positive impacts. Increase in customers/new customers 32.0% 39.0% 28.7% 32.7% 24.3% 30.3% 38.8% 36.1% 40.3% 46.3% 34.4%

Positive impacts. Increased Digitisation 26.0% 6.8% 21.0% 15.4% 21.6% 6.6% 13.4% 16.7% 18.1% 7.5% 15.5%

Positive impacts. Increased Productivity 10.0% 20.3% 16.8% 11.5% 18.9% 13.2% 14.9% 19.4% 12.5% 14.9% 15.2%

Positive impacts. New products/services introduced 24.0% 20.3% 25.1% 15.4% 29.7% 34.2% 23.9% 25.0% 13.9% 22.4% 23.6%

Positive impacts. Other 2.0% 1.7% 4.8% 7.7% 2.7% 2.6% 0.0% 0.0% 2.8% 3.0% 3.1%

Business Confidence – next 12 months (1 low – 10 high) 7.1 7.3 7.5 7.5 7.3 6.9 7.3 6.7 7.4 7.3 7.3

Respondents n=    (Note: Tameside <30 responses, treat only as indicative) 50 59 167 52 37 76 67 36 72 67 683


